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PUTTING THE USER FRONT AND CENTER

The Financial Inclusion Insights (FIl) program responds to the need identified by multiple
stakeholders fotimely demandside data and practical insights into digital financial services
(DES), including mobile money, and the potential for their expanded use among the poor.

The FIl teanmplements nationally representative population sunasys qualitative research
studies irBangladesHndia Indonesia, Kenyaligeria, Pakistaifanzania and Uganta

Track access to and demdndfinanciakervices, especially DFS;

Measureadoption and usef DFS among keyderserved group§emales poor, ruralgetc.);
Identifydrivers and barrier® further adoption oDFS;

Evaluatehe agent experiencand the performance of mobile money ageraisl

Produceactionable, forwardookinginsightsbased on rigorous data support product and
service development ardelivery.

To Do To Io Do

TheFIl program is managed by InterMedia. Visit the Fll Resource cdetnmore:
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PAKISTANEXECUTIVE SUMMARY

SURVEY DEMOGRAPHICS

Adultpopulation Adult population
(15+4) (15+)

Gender Age

Male 52% 1524 34%
Female 48% 25-34 24%
Geography 3544 16%
Urban 35% 4554 17%
Rural 65% 55+ 8%

Income Aptitude
Abovethe $2.50/day poverty lin 53% Basic literac 61%
Below the $2.50/day poverty lir 47% Basic numerac 95%

Source: InterMediBakistan FTracker survey Wave 4 (N=6,000, 1SeptembeOctober2016. 6
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PAKISTANEXECUTIVE SUMMARY

COUNTRY CONTEXT

A In May 2015, the central bank, the State Bank of Pakistan (SBP), launched its NatiohaBy the end of theecond fiscajuarter of 2016 (the latest data available), most

Financial InclusidBtrategy with the goal of expandiingancial access to at least 50 individuals were accessiB§S via mobile monéy sending or receiving money, and to

percent of adults by 2020. This is an ambitious goal given only 9 percent of the countrynake bill payments, each of which was primarily conducted throughtimareounter

is currently financially included, primarily through bank account ownership. (OTC) transactions

o InJanuary 2016, several technical committees, including the committee on 0 Mobile mon,eyAOT(Eansactiops represented 65 percent of the total value of
a5AFAGlLE CAYIYOAILIET {SNIBAOSA | yR t I &YSY dustdmerranSactirs; maleNEnsaktidrs, rdpresdniiry) Regisieged se, t |
work toward implementation of thénancial inclusion strategy amounted to approximately 35 percent of the total value of transactions.
A In conjunction with its inclusion strategy, the SBP continues to maintain a focus on o According to the SBP, the growth in mohitalet transactions was driven by

digital financial services (DFS) as a means to expand financial inclusion, and is pursuing cash deposits and withdrawals, followed by mobileupp andpeople to

several initiatives to help bolster DFS access through branchless banking and mobile people.

money.

A According tdhe SBPby the end of June 2016 (the latest data available), there were
o In May 2016, the SBP released regulations allowing mobile money operatorsl4.5 million registered mobile monagcounts, and an estimaté&46,000agents were

to issue prepaidcards*as consumers are increasingly ughngsein the operating in the country. ) A L 3

absence obther electronic forms of paymergych as debit or credit cards. o ¢CKS gl au YIFI22NAUGe 2F NBIAAaUSNBR | O
o Alsoin May 2016he SBP also released regulations for mobile banking mobile money providers. Telenor Easypaisa accountetdfpercent (7.1

interoperability. These regulatioitroduceda third-party service provider million) of the registered accounts, followed by MobilieizzCasht 4.8

(TPSP) model, as stipulated in the regulations, which allows all banks and all million accounts and UBL Omni at 2.2 million accounts.

Y26AfS yShe2N)] 2LINIG2NR (2 OFdGs8Ny G2 F Peéﬁfr%%f ﬁ%ﬂ”@ﬁﬂl&%ﬁ& m@‘tﬁﬂﬁrgdgy@ﬁﬁb& Easyfaisa (30
o InJuly 2016, the SBP also released updated branchless banking regulations percent), JazzCash (18 percent) an aisa (13 percent).

to ensure greater customerotections,minimize risk factors for banks, and
promote the banked model of branchless banking.

*Pre-paid cards are not included in the definition of financial Inclusion.

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembefOctober 2016
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PAKISTANEXECUTIVE SUMMARY

NOTABLE STATISTICS

A Access to financial services grew slightly in 2016, though overall financial inclusion ranaineded vs. 2015 (Shown: Percentage of Pakistani adults, N=6,000)
at 9 percent.

o0 Theslight growthin access to financiakrvicesn 2016 was the result of an increase in beatistration 9%
whichincreased by 2 percentage points.

0 Registered bank accounts remain the primary meéfisancialaccount ownership, at 9 percent; the Financially included
number ofadults withregistered mobile money accounts and registered NBFI accounts showed small
declines. I

A Despitehigh awarenessf financial services, access to and use of banks, very low usage rates for mobile money 5
and NBFI services showed a continuation of the pattern from previous years. Only a small fraction of OTC mobile O 60/(ha .
money users converted to registered accounts, and overall mobile money registration fell from 2015 to 2016. ' v

o Awareness of mobile money providers remained high in 2016 at 76 percent; however, the conversion rate
from awareness to use was minimal at 0.11 percent. OTC transactions are legal in Pakistan and money
transfers are the dominant use case. Therefore individuals do not see the value in registering an account
to use digital financial services (DFS).

0 Oneof the top reasons OTC usgevefor their preference for OTC transactionghisy believe they can

registered mobile
=td  money account

-
take advantage dhe services through an ageffiwentytwo percent of OTC users said they can have all ) o A’ g%hfﬂve a fuH o
UKS aSNBAOSa UKNRdDzAK Fy |3SYyiuz uKSe LINBFSNI UKFG |F3Syua LIS Néfviceigddky al Ou A 2
they can use ifor, or theydo not understand the purpose of tlaecount. account

0 In2016, theuse of advanced mobile money services, such as bill pay, waseledent among mobile
money usersi-or example, use of mobile money for bill paymentsawvd®percent in 2015 and dropped

0
to 29 percent irR016. ° 0.1%nave a ful
o

service NBFI account

*QOverlap representing those who have multiple kinds of financial accounts is not shown.

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembectober 2016. 8
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PAKISTANEXECUTIVE SUMMARY

FINANCIAL AND DIGITAL INCLUSION

A Financial inclusion remains low in Pakistan.

A Bank account registration and use continues to drive financial inclusion. Mobile money registration remained very
low; only 0.6% of the adult population had registered mobile money accounts.

A NBFI accounts were almost nonexistent with only 0.1% of respondents indicating they had a registered account with

an NBFI.
Financially Included* | Digitallyincluded
Have a registered mobile money account| Digitally included through mobilemoney account
0.6% | . 0.6%
|
Have a fulkervice bankccount : Digitally included through fullservice bankccount
9% 9% | % @ 8%
|
Have dull-service NBEI account : Digitally included through a ftderviceNBFI account
0.1% | 0.0%
|
|
|

*Percentageof Pakistani adult$\N=6,000

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016. 9
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PAKISTANEXECUTIVE SUMMARY

ACCESS AND REGISTRATION AT A GLANCE

A Access to financial services has steadily increased since 2014. In 2016, 16% of Pakistani adults had accessed at least
one type of fullservice financial institution.

A Nearly all those who have access to bank services have a registered account. Bank users register accounts at higher
rates than mobile money or NBFI users.

Account access/trial Registered users
s ) (Shown:Percentage of Pakistani adults for each year)
(Shown: Percentage of Pakistani adults for each year)
15 16
14 14
9 9 9 9
8 8
7 7 7 8

NA 0.2 1 04 NA 0.1 1 0.1 0403 1 06

- [ | S,
Nonbank financial Bank Mobile money NBFI, bank, and/or Nonbank financial Bank Mobile money NBFI, bank, and/ol

institution mobile money institution

mobile money
2013 (N=6,000" 2014 (N=6,000)m2015 (N=6,000m2016 (N=6,000)

Source: InterMedia Pakistan FIl Tracker surveys Wave 1 (N=6,000, 15+), Noverilaen201 2014; Wave 2 (N=6,000, 15+), SdmedecembeR014;
Wave 3 (N=6,000, 15+), Septembetober 2015; Wave 4 (N=6,000, 15€ptembeOctober2016.

10
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PAKISTANEXECUTIVE SUMMARY

A

numbers of active users are small across all types of financial institutions.

A

ANCE

The majority of account holders, regardless of service type, tend to be active users of their accounts. Absolute

In 2016, 62% of active users of registered bank accounts had used at least one advanced service. For NBFI and

mobile money services, too few active users have used advanced services to allow for meaningful trend analysis.

Active registered users
(Shown: Percent of Pakistani adults for each year)

0.6
NA 0-1 0-1

I

1 o5
—-_—

04 0.3

Nonbank financial
institution

Bank Mobile money NBFI, bank and/or

mobile money

FII did not measure NBFIs in 2013.

Advanced active registered users
(Shown: Percent of Pakistani adults for each)year

4 4 4 5
Nonbank financial Bank Mobile money
institution

2013 (N=6,000" 2014 (N=6,000m2015 (N=6,0002016 (N=6,000)

Source: InterMedia Pakistan FIl Tracker surveys Wave 1 (N=6,000, 15+), Noverilaen201 2014; Wave 2 (N=6,000, 15+), SdmedecembeR014;
Wave 3 (N=6,000, 15+), Septembetober 2015; Wave 4 (N=6,000, 15€ptembeOctober2016.
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CUSTOMER JOURNEY

PRECONDITIONS ACCESS & TRIAL REGISTRATION ACTIVE USE

www.finclusion.org

PAKISTAN

ADVANCED
ACTIVE USE

12
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CUSTOMER JOURNEY

Financial inclusion may be conceived as a process throughawificif R A @riedrisidref m@kly advancing stepy-step towards
increasingly active engagement with a growing range of financial services.

Understandindnow different demographic groups advance on the customer journey is useful for developing strategies and

interventions to assist more individuals to become users of the financial services théheraeteds.

www.finclusion.org

PAKISTANCUSTOMER JOURNEY

Five major stages in the customer journey are described in the figure below. The registration stagetlieidlgpeogram counts an
individual as financially included, libié journey begins before, and extends after, registration.

PRECONDITIONS ACCESS & TRIAL

Preconditiosare the set of skills
and resources necessary to
progress on the customer
journey for a specific type of
financial account. Different
preconditions are required to
startthe customer journey for
differenttypes of financial
accounts.

Acces® trialis the use of a full
service bank or NBFI account,
a mobile money account,
NEIAAGSNBR Ay
YEYS 2NJAYy &az2y
name, including ovethe-
counter transactions completed
via mobile money agents.

Registratiorof a fullservice
prbank, mobile money, or NBFI

account is the point in the
(ics®mer jgurkydvheRedzl f
SraliyidbialsSafe &oBried as

financially included.

REGISTRATION

ACTIVE USE

Active useneans that an
individual has used his/her
registered account to transfer

Q @&oney, save, or borrow within

the previous 90 days.

ADVANCED ACTIVE USE

Advanced active usecludes
saving, borrowing, bill payment,
merchant payment, receiving
wages, and/or receiving
government payments using a
financial account registered in
06KS dzaSNRa yl YS
previous 90 days.

GAGKAY

13
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PAKISTAQICUSTOMER JOURNEY

PATHWAYS TOWARDS FINANCIAL INCLUSION

A Formal banking institutions continue to drive financial inclusion, but, overall, the number of financially included adults is
low in Pakistan. Mobile money services have yet to capitalize on increases in awareness and access and to translate these
gains into active registered account use.

A Only 16%f adults in Pakistan have taken the first step in the customer jouraegess and trial. The bank customer
journey shows high rates of conversion to the later stages of registration and active and advanced use. While few of those
who access mobileoneymove to registered use, those who aegisteredtend to become active users.

A Toofew respondent$iave registere@ccounts with NBFI institutions to conduct meaningful analygtseotustomer
journey conversion rates.

ACCESS & TRIAL REGISTRATION ACTIVE USE ADVANCED ACTIVE USE

(Percentagef Pakistanadults, N=6,000

*Number too small to report
SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,060S&ptembefOctober 2016.
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PAKISTAQJICUSTOMER JOURNEY

THE BANKING CUSTOMER JOURNEY

A Banks arariving financial inclusion and bank users are successfully progressing along the jostogirom
access to advancexttive use.

A The high conversiomtes from registration to activeseandadvanced use suggesit customers who engaged
with bankshave specific needs that dbeing met, ateast inpart, by bank services.

A Theabsolute numbers of customersaltstages of the customer journaye still low, despite higtonversiorrates.

2016: Conversion rate for each step in the banking customer journey
(ShownPercentageof Pakistani adults)

96%* 93%* 62%*
[ 2 R R

ADVANCED
Op** 0/fy** O/fy%*
ACCESS & TRIAL 9% REGISTRATION 9% ACTIVE USE 8% ACTIVE USE 5%**

*Proportion that progressed to the next stage in the journey **Proportion of the total population (n=6,000) at each stage in the journey

SourcelnterMedia Pakistan FIl Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016. 15
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PAKISTAQJICUSTOMER JOURNEY

THE MOBILE MONEY CUSTOMER JOURNEY

A Mobile moneyuse continues to be driven by Offhsactions, which is reflected by the low rate at which customers
have converted fromaccesdo trial and registration.

A The numbenf respondents at the registration (n=36), active use (n=28) and advance active use (n=2B)tstages
small to elicit meaningful conclusions about the behaviors or experiences ottstsmer segments.

A Among the few who have registered accounts, 83% were active users of their accounts, and 80% of active users were
advanced active users in 2016.

2016: Conversion rate for each step in the mobile money customer journey
(ShownPercentageof Pakistani adults)

83%* 80%*

— "/ Ty

ACCESS & TRIAL 9%** REGISTRATION 0.6%** ACTIVE USE 0.5%**

R

ADVANCED
ACTIVE USE 0.4%**

*Proportion that progressed to the next stage in the journey **Proportion of the total population (N=6,000) at each stage in the journey

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016. 16
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GENDER AND THE CUSTOMER JOURNEY

In 2016, the gender gap in financial inclusion returned to the same level seen in&atAfter falling to 5% in 2015.

The gap is pervasive across all stages of the customer journey and across all demographics (poverty, education, geagtaphy, ag

martial status).

One of the biggest factors in the gender gap in Pakistan is a lack of agency andmegisigrnower among women, which is

underpinned by ingrained cultural norms around the roles of women.

PRECONDITIONS ACCESS & TRIAL

Preconditios.

/

Across the customer journey
women have lower levels of
readiness for financial inclusion
than men (as determined by
financial inclusion
preconditions.)

-17%

Access trial

24%
7%

have accessed financial service

-8%
13% §
5% 1§

shave registered financial
services accounts

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.

REGISTRATION

-8%0
ACTIVE USE

Active use

12% 1§
1%

active users of registered full
service financial accounts

www.finclusion.org

PAKISTAQICUSTOMER JOURNEY

The gender gap is calculated
simply by subtracting the
percentage of the male
population from the percentage
of the female population
counted under a specific

indicator
-6%

ADVANCED ACTIVE USE

Advanced active use
8%
2%

active users of registered full
service financial accounts who
have used an advanced service

17
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PRECONDITIONS

PRECONDITIONS

www.finclusion.org

PAKISTAN
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PAKISTAQIPRECONDITIONS

PRECONDITIONS FOR FINANCIAL INCLUSION

A Certain resources and skills are preconditions for advancing on the customer journey.

A While some of the following preconditions are necessary to access a financial autt@ussre not strictly necessary but enable a
consumer to register a financial account and use it in a meaningful manner to reap the benefits of financial inclusion.

Mobile money awareness
Financial literacy
Resources— Preconditions — Knowledge and skills
inclusion
Ability to send/receive tex

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016. 19
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www.finclusion.org

PAKISTAQIPRECONDITIONS

PRECONDITIONS: KEY INDICATOR TRENDS

A While some precondition indicatoiscluding levels aiumeracyhaving the correct ID, and accessniobile phonesare
relativelyhigh, mobile money awareness, the ability to send or receive a text message, financial literacy and SIM card
ownership remain low compared to other countries. There is nevertheless a substantial population that fulfills the
necessary preconditions for use of digital financial services, but has not started the customer journey.

2016: Key indicators of preparedness for digital financial services
(Shown: Percentagef Pakistani adults, N=6,000)

95% 77% 520

60%' 16% 95% 44%

Have the Mobile phone Own a Mobile money Financial literacy = Have basic Ability to send or
necessaryD access SIM card awareness numeracy receive a text
2015 95% 76% 56% 61% NA 95% 40%
2014 92% 2% 54% 68% NA 87% 37%
2013 89% 79% 59% NA NA 87% 33%

Source: InterMedia Pakistan Fll Tracker surveys Wave 1 (N=6,000, 15+), Novenriaen2@ 2014; Wave 2 (N=6,000, 15+), SepteMecembeR014;

Wave 3 (N=6,000, 15+), Septembetober 2015; Wave 4 (N=6,000, 15eptembeOctober2016.

20
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PAKISTAQIPRECONDITIONS

MOBILE PHONE ACCESS, OWNERSHIP AND USE
A Women in Pakistan are facing mixed trends in technology related preconditions. While mobile phone access and the

share of the population with the ability send or receive texiacreased between 2014 and 2016, SIM card

ownership decreased. ® o
A Among men, mobile phone access and SIM card ownewvsisimearly unchangetm 2014 t02016. The same

period has seen a distinct upward trend in the ability to text.

Mobile phone access SIM card ownership Ability to send or receive texts
(Shown: Percentagef Pakistani adults, by gender) (Shown: Percentagef Pakistani adults, by gender) (Shown: Percentagef Pakistani adults, by gender) Traditional values and gender roles
84 85 85

particularly for married women, continue

77 76 75 G2 ONBFIGS oF NNASNR 7T
inclusion.
67 68
59 The percentage of women respondents
with access to mobile phones dropp&d
points among married women vs. single
29 33 30 women (74% of single women and 65% of
27 married women have access). The
percentage of men with access to mobile
phones increased points between single
and married men (81% and 88%,
Men Men

respectively).

Women Women Men Women

2014 (N=6,000)® 2015 (N=6,000) B 2016 (N=6,000)

Source: InterMedia Pakistan FIl Tracker surveys; Wave 2 (N=6,000, 15+), SEwseanhee2014; Wave 3 (N=6,000, 15+), Septentbetober 2015; 21
Wave 4 (N=6,000, 15§eptembeOctober2016.
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FINANCIAL LITERACY AND NUMERACY

A While numeracy is high in Pakistan, financial literacy is under 20% aalessogjtaphics.

A The level of financial literacy is relatively constant across demographic groups sutjuEsgtin@pervasive lackf
knowledge and understanding of finangaitvices concepts, which may contribute to continlosdlevels of
financialinclusion.

2016: Numeracy and financial literacy by demographic
(Shown: Percentagef Pakistani adults each category)

98
o7 94 93 97
18
17 | 17 | ; | : | | :

Urban (n=2,000) Rural (n=4,000) Male (n=3,046)

94

Above the poverty line Below the poverty line
(n=3,107) (n=2,893)
Financially literate B Have basic numeracy

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.

Female (n=2,954)

www.finclusion.org

PAKISTAQIPRECONDITIONS

Financial Literacy Index

New to the FIl survey in 2016, the
financial literacy indicator uses a
combination of survey items that
measure basiknowledge of four
fundamental concepts in financial
decisiormaking (interest rates,
interest compounding, inflation, and
risk diversificationjollowingthe
{GFYRFNR FYR t22NRa&
Global Financial Litera8urvey
methodology.

22
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GEOGRAPHICAL ACCESS

A Seventynine percenbf adults know of a point of service witHirkilometer of their homes.
A Bank branches, mobile money agents, and ATMs all have similar levels of reported proximity to households.

2016: Proximity to points of service (POS) for financial institutions
(Shown: Percentage of Pakistani adults, N=6,000)

51%know ofa ROSCA* A total of 586 know of any
within 1 km from where mobile money (MM) kiosk

79 they live as most ROSCAs or agent within 1 knfrom
are organized through where they live

family or friends

55 54
51

45

23

894
an-. HF

28
2 12I ] 14I I14 16 II

Any POS Informal ROSCA Retail store with MM agent Banking agent Bank branch
saving/lending group over-the-counter
MM services

m Less than 1 km from homaa 1-5 km from home = More than 5 km from homem Don't know
*Rotating savings and credit association
Source: InterMedia Pakistan Fll Tracker survey ¥\(&l=5,000, 15+), Septemb@ctober2016. 23
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PAKISTAQNIPRECONDITIONS

MOBILEMONEYAWARENESS

A Awareness of mobilmoney providers is higher than understanding of mobile money as a concept. This is
particularly true among respondents living below the poverty line. Less than 50% of poor respondents knew of
mobile money as a concept.

2016: Mobile money concept by gender
(Shown Percentage of Pakistaailults, N= 6,000)

60% phtrietRTI

Mobile money provider awareness

72 of adultsunderstoodthe concept of mobile S o o 0 o o o o o
money in 2016 ?*??f?***
2016: Mobile money concept by poverty level 70%o0f men knew of mobile money as a concept

(Shown: Percentage of Pakistani adults, N=6,000)

65 49%o0f women knew of mobile money as a concept
69% of those above $2.50/day poverty line knew
of mobile money as a concept
49% of those below $2.50/day poveriiye knew
0 of mobilemoney as a concept
2013 2014 2015 2016
Source: InterMedia Pakistan FIl Tracker surveys Wave 1 (N=6,000, 15+), Novenriaen20t 2014; Wave 2 (N=6,000, 15+), SdmedecembeR014; Wave 3 (N=6,000, 15+), 24

SeptembeOctober 2015; Wave 4 (N=6,000, 158ptembeOctober2016.
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PAKISTANPRECONDITIONS

AWARENESS OF MOBILE MONEY PROVIDERS VS. USE

A Awareness of mobilmoney providers has increased from 2015, bhai not yet translated intwider use (both
he¢/ dzaS FyR NBIAAGSNBR dzaS0X RdzST Ay LINIZ G2 F €101 2F gl NBySaa 2F GKS LINJ
offerings.

A This gap is one of the factors contributing to the low access and trial rate (9%).

Conversion from awareness of mobile money (MM) providers* to mobile money use
(Shown: Percentage Bfakistanadultsfor each year)

2014 2015 2016
0.3% 1% 0.6%
76% 72% 76%
m Awareness  ® MM registeredusers MM OTC users

* Awareof at least one mobilenoney provider. Percentagadd up to8 percent due to statistical rounding.

Source: InterMedia Pakistan; Wave 2 (N=6,000, 15+), SeptBetmnbeR014; Wave 3 (N=6,000, 15+), Septeretober 2015;
Wave 4 (N=6,000, 158¢eptembeOctober2016.
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ACCESS & TRIAL

ACCESS &

TRIAL

www.finclusion.org

PAKISTAN
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PAKISTANACCESS & TRIAL

ACCESS AND TRIAL OF FINANCIAL SERVICES

A In 2016, 84 percent of the adult population had nexaressed any formal financservices accourfeither their
own or one belonging to someone éls@&/hile thenumber without access has decreased slightly 220d4.,it is
clear thatthere has been no broadased adoption of financial services across the population.

A Banks and mobileoneyarethe most frequentlyaccessed services.
A The slight increase in access to banks caused a corresponding increase in overall access sefineesial
accounts.
Account access/trial
(Shown: Percentage of Pakistani adults for each year)
79%of adults are aware of a
14 14 point of service less than 1 km from
their home, but only
9 9 9 9 16%of adults have tried to use
8 8 , . .
7 7 a financial service
0.2 L 0.4
NA -
Nonbank financial institution Bank Mobile money NBFI, bank, and/or mobile

money
2013 (N=6,000) = 2014 (N=6,000) =2015 (N=6,000) ®=2016 (N=6,000)

Source: InterMedia Pakistan FIl Tracker surveys Wave 1 (N=6,000, 15+), Noverilaen2m@ 2014; Wave 2 (N=6,000, 15+), SdmeDecembe014; Wave 3 (N:6,OO%,715+),

27
Septembectober 2015; Wave 4 (N=6,000, 15eptembeOctober2016.
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ACCESS TO FINANCIAL SERVICES

A Access to financial services is highest among urban men living above the poverty line.

A Mobile money is the most frequently accessed financial service type for adults living below the poverty line.

2016: Access to financial services,

(Shown: Percentage of Pakistani adults)

Any finanical servic

Mobile money

Bank

NBFI | N/A

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembefOctober 2016.

2016: Access to financial services, by demographics
(Shown: Percentage of Pakistani adults )

Poor

ny,
11%

Wy

7%

5%

N/A

Women

7%

2%

5%

N/A

Rural

\
13%

Wy

7%

7%

N/A

www.finclusion.org

PAKISTANACCESS & TRIAL

6 /7%

of adults with access to financial
services live above the poverty line

63%

of adults with access tmobile
money liveabove the povertjine

13%

of adults with access to bank
accounts live above the poverty line
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PAKISTANACCESS & TRAIL

A Overthe-counter (OTC) ugedrivenby mobile moneyOTC users tend to be rural, male, young, and above the
poverty line. lis difficult toaccesdank services withowt registered accountherefore, most bankustomers use
registered accounts rather thaTCservices. A very small segment of the population uses NBFI services OTC.

A Mendominate OTC use across all sertgpes. Although OTC use of any financial service type increased in 20186,
the percentage of female OTC users of any financial service decreased from 23% to 16%.

OTC users
(Shown Percentage dPakistanadults for each year)
8 8 8
7 7 7
6 6
1

0 0.1010-3 0.40403

— - e

OTC Any* OTC MM OTC NBFI OTC Bank

2013 (N=6,000 = 2014 (N=6,000) B 2015 (N=6,000) M2016 (N=6,000)

*Does not include OTC mobile money users who have registered bank accounts.

Source: InterMedia Pakistan Fll Tracker surveys Wave 1 (N=6,000, 15+), Novenilag2®y} 2014; Wave 2 (N=6,000

October 2015; Wave 4 (N=6,000, 15€ptembeOctober2016.

2016: OTC users of any financial service, by demographic
(Shown: Percentage of Pakistadilts who accessed any financial service over the counter, n=411)

16% Women ‘ Men 849

40% Below $2.5/day Above $2.5/day 60%
poverty line poverty line

53% Rural ’ Urban 48%

65%  Younger than 35 ' 35andolder 35%

, 15+), SdmedecembeR014; Wave 3 (N=6,000, 15+), September 29
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PAKISTANACCESS & TRIAL

REASONS FOR USING MOBILE MONEY

A The driving factor to start using mobile money is overwhelminglytpgaer moneytransfers.

A While P2P is also the top reason for continued use of mobile nmhegy, deposits and withdrawadse also
frequently reported reasons faontinueduse, suggestintipat customers use mobil@moneyto meet their
financialservice needs beyond Pf#RBnsfers.

2016: Main reason to start using mobile money 2016: Top uses of mobile money among mobile money users
(Shown Percentage dPakistani adults with access to mobile money, n=505) (Shown Percentage dPakistani adults with access to mobile money, n=505)

Send money to anothe

person Receive money

Receive money fro

another person Send money 37%

Send money to an

organization/government Pay a utility bill 28%

Someone requested | ope

an account Withdraw money

h )
Other Deposit money

Source: InterMedia Pakistan FIl Tracker survey Wave 4 (N=6,000, 15+), Seéptéoblee2016. 30
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BARRIERS TO ACCESS: BANKS AND MOBILE MONEY

2016: Main reason for not opening a bank account
(Shown: Percentage of Pakistani adults without bank accounts, n=5,405)

37
30

] I —— ——

| do not need one, | dd do not have money tol do not know how to  There are no banks | do not know what it is| never thought about
not make any make any transactions open one close to where | live using a bank
transactions with such an account

2016: Main reason for not using a mobile money account
(Shown: Percentage of Pakistani adults without access to mobile money, n=4,042)

50
17
9
o 6 : :
- _ ] I

| do not need one, | do ndtdo not understand what | do not have money to | do not know how to useRegistration paperwork ighere is no agent close to
make any transactions this service is for make any transactions the services too complicated where | live

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.

Low perceived need for financial
services leads to low registration of
accounts

A Ofthe 84% of Pakistanis without
access to financial services, the most
frequent reason given for not
opening a bank or using a mobile
money servicavas that theydid not
see aneed.

AwSalLRyRSytaQ asSozy
reason fomot opening a bank
account was the perceptidhat they
did not have enough money to take
advantage of the service.

A The second most cited reason for not
using mobile money was not
understanding what the service is or
how it can be used.
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BARRIERS TO ACCESSING BANKS

A There is a big difference in how men and women experience barriers to bank access. Men reported being more
concerned about having enough money to use a bank vs. women who cited a perceived lack of need.

2016: Main reason for not opening a bank account
(Shown: Percentage of Pakistani adults without access to banks, by demographic)

42
38 38
36 36
32 32
7 7
6 ‘
4 O 4

| do not need one, | do not make any transactions | do not have money to make any transactions with such an account | do not know how to open one

40

30

Below the poverty line (n=2,702) m Above the poverty line (n=2,703) = Urban (n=1,739) mRural (n=3,666) mMen (n=2,631) Women (n=2,774)

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembefOctober 2016. 32
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BARRIERS TO ACCESSING MOBILE MONEY

A The reasons for not using mobile money are more homogeraamass the different demographics than the
reasons for not using banks.
A As with banks, more men than womeited a lack of monegs themain reason for not accessing thervice.

2016: Main reason for not using mohiteney
(Shown: Percentage of Pakistani adults without access to mobile money, by demggraphic

49 50 °2 50 50

46

18 17
16
13 15

12
8 10 g g
. -5

| do not need one, | do not make any transactions I do not understand what this service is for | do not have money to use such an account
Below the poverty line m Above the poverty line Urban ® Rural B Men Women
(n=1,743) (n=2,299) (n=1,496) (n=2,546) (n=2,110) (n=1,932)

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.

www.finclusion.org

PAKISTANACCESS & TRIAL

Low levels of financial
knowledge lead to low
rates of access

The high frequency of
respondents who reported
they do not see a need for

financial services, combined

with lowlevels of financial
literacy, suggests theis a

gap inknowledge abouthe

value of financiaervices,

which in part, is driving low

access and inclusioates.
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PAKISTANREGISTRATION

BANK ACCOUNT USE

A Themain reasons respondents accesséxhak accounin 2016 was teeceive wages art save and store
money.These are services that are geared to people living above the poverty line.

A Whilesavings alsca factor foradults below the poverty line, the costs, logistics and requirements of opening a
bankownedsavings account may be prohibitive

2016: Main reason for opening a bank account*
(Shown: Percentage Bfakistani adults with registered accounts, n=595)

36

20 19

11

To receive salary/wages A safe place to store my moneyo start saving money with a bankNeed an account to receive

account payments from the governmen

*As bank account trial and use was nearly equal to registration the report uses data from questions about opening/rbgidtering
accounts as a proxy for why respondents decided to first use a bank account.

SourcelnterMedia Pakistan FIl Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.
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PAKISTANREGISTRATION

REGISTERED FINANCIAL ACCOUNT OWNERSHIP

A Bank registration accounts for 99% of registered accounts in Pakistan-mimeepercent of registered accounts in
Pakistan are registered bank accounts.

A Bank account registration increased between 2015 and 2016, from 7% to 9%.

A There was a slight drop in mobile money registration from 2015 to 2016. This may be due to the end of the free and
automatic oneyear registration promotion run by major providers in 2014 and 2015.

Registered financial account owners (any financial service type)

el 2016: Registered financial account owners (any financial service type), |
(ShownPercentage of Pakistani adults for each year)

demographic
(Shown: Percentage of Pakistani adults who have registered financial accounts)

139, W Male

5% i Female

12% || Above $2.5/day poverty line

1 1 50/ .
0403 0.6 0 @ Below $2.5/day poverty line
0.1 0.1
NA - . =
Nonbank financial institution Bank Mobile money NBFI, bank, and/or mobile money 7% Rural
2013 (N=6,000 2014 (N=6,000) m2015 (N=6,000) E2016 (N=6,000)
12% Urban

Source: InterMedia Pakistan FIl Tracker surveys Wave 1 (N=6,000, 15+), Noverisen201 2014; Wave 2 (N=6,000, 15+), 36
SeptembeDecembeP014; Wave 3 (N=6,000, 15+), Septen@®etober 2015; Wave 4 (N=6,000, 156ptembeOctober2016.



FINANCIAL INCLUSION

APPLIED RESEARCH FOR _ digital financial inclusion

REGISTERED BANK ACCOUNT OWNERS

A Men dominate bank account registration compared to women. However, across gender, registered bank account owners are

primarily married and living above the poverty line.
A Educational status, geography and poverty are the main differentiators for bank account registration for both men and women.

The concentration of banks in urban areas and the perception of banks servicing the elite help to drive the demoggphic sy

16
7.

Urban

32
22

Higher education

10
'}

Rural

2016: Registered bank account owners
(ShownPercentage of Pakistani men and women, by demographic)

I I
Above poverty Below poverty Married Single

Female (n=169) m Male (n =385)

2016 Registered bank account owners
(ShownPercentage of Pakistani men and women, by level of education)

13
8
I 3 L
] —
Secondary education Primary education No formal education

Female (n=169) m Male (n =385)

Source: InterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000, 15+), S¢pténblee2016.

www.finclusion.org

PAKISTANREGISTRATION

Gender continues to bekeydemographic
differentiatorin bank account registration.
The gender gap in bank account registration
increased fron5% to7%between 2015 and
2016. Urban, wealthy and highly educated
women reported registering most
frequently. However, women within these
privileged demographics reported
registering less frequently than poor, rural
men.
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TOP REASONS FOR NOT REGISTERING MM ACCOUNTS

A The majority of mobile money (MM) users do not see the value in registering an account and continue to use the

services over the counter.

2016: Mobile money use: registered vs. OTC
(Shown: Percentage of mobile money users, n=505)

Registered OoTC

Source: InterMedia Pakistan Fll Tracker survey Wave 4 (N=6;808epfembeOctober 2016

Reasons for OTC use/not registering a mobile money account

(ShownPercentage of OTC users, n=469) %
L R2Yy QG ySSR (23 L R2yQl YI|& Iygd (iNryalOtarzy
| never have money to make a transaction 14
| can have all the services through an agent, | do not need an 14
account

| do not see any additional advantages to registration 10
Using such an account is difficult/l do not know how to use it 4
on my own

| prefer that agents perform transactions for me 5
| do not understand the purpos# this account 3
| donot know what | can use it for 3
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MOBILE MONEY MISPERCEPTIONS

A The survey respondents showed pervasive misperceptions about what tioc@sjster mobile money accourdsd a
perceptionthere is noadded value toegisteringan accountvs.simply using OTC servicesPakistanmobile money
accounts can be openavthout any deposit money and there are no monthly deductionpésationsHowever, only
6% of adults without a mobile money account were aware of this.

A Taken together, the misperception of the cost of using a mobile money account is atomajaing blocko expanding
mobile money registration, whidtas seen anere 7%conversion rate from accessregistration.

2016: Mobile money registration requirements
(Shown: Percentage of Pakistani adults who are aware of mobile money but do not have a registered ad¢bili2) n=
Percentage of adults who think they know the cost

. . X Minimum range of perceived costs of mobile
of mobile moneyegistration

money registration

207 PKR SN0
10 PKR (average) PKR

30%

A
A

Range of costs estimates low to high

Of the 30% of adults who thought they knew the requirements

70% of respondents who are aware for opening an account, 78% believed there was a registration
of mobile money but did not have fee involved and gave fee estimatasging from PKR 15,000 to
an account, did not know the cost PKR 10, averaging at P20R.

of registering an account.

Source: InterMedia Pakistan FIl Tracker survey Wave 4 (N=6;008gpfembeOctober 2016. 39
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ACTIVE USE

A Over 90% of registered bank account usese activeusers; however, theamplesizesor NBFI and mobileoney
activeusersare too small to beonclusive.

Active registered users
(Shown: Percent of Pakistani adults for each year)

8
7 7
6 6
0.07>°%0.06 04 0.3 05
T e

93%

of adults with registered bank accounts
are active users, suggestithgre are
very few dormant personal bank

accounts
Nonbank financial institution Bank Mobile money NBFI, bank and/or mobile money
2013 (N=6,000 = 2014 (N=6,000) m2015 (N=6,000) m2016 (N=6,000)
Source: InterMedia Pakistan Fll Tracker surveys Wave 1 (N=6,000, 15+), Novenrdaeu20y 2014; Wave 2 (N=6,000, 15+), SdmemDecember014; 41

Wave 3 (N=6,000, 15+), SeptemBetober 2015; Wave 4 (N=6,000, 156eptembeOctober2016.
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ACTIVE USE AMONG DEMOGRAPHIC GROUPS

A The largest disparities in active account use are seen in poverty and gender. Therpamagehder gap in active
use and a-point poverty gap in active usef @ll financial servicgs

A The demographic gaps follow similar patterns regardless of financial service type.

2016: Active use of financial accounts, by demographic
(Shown: Percentagef eachsubgroup)

Males (n=3,046) 11 0.9 <
Above poverty line (n=3,107) 11 0.5 < )
8-point gender gap
Urban (n=2,000) 1 0.1 and #point poverty
gap In active use
Total population (N=6,000) 8 0.5 “
Rural (n=4,000) 6 0.6
Below poverty line (n=2,893) 4 0.4 <
Females (n=2,954) 4 0 D
Active bank account users Active mobile money account users  m All active financial account users

Types of accounts are not mutually exclusive. NBFI active use is not shown because active use is <0.1%
Source: InterMedia Pakistan Fll Tracker survey Wave 4 (N=6;808gpfembeOctober 2016. 42
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ACTIVE BANK ACCOUNT USE

A The proportion of account holders who have used an advanced service remained essentially uvsh2dted

A Active users usinonly basidbanking activities increased 6 percentage points, from 31 percent to 37 percent, between 2015 and 2016.

Bank uses, by type
(Shown: Percentage of active bank account hojders

ir—
a— o7 = —a
60 61 62
39 38 38
32 —i _—
37 —a— —— 37
31
27
2013 (N=419) 2014 (N=391) 2015 (N=467) 2016 (N=495)

=& Basic activities only (CICO and account manager@iBasic activities or P2P oriyle=At least one advanced activit

Source: InterMedia Pakistan FIl Tracker surveys Wave 1 (N=6,000, 15+), Novenllaeuadl 2014; Wave 2 (N=6,000, 15+), SdmebDecembe014;
Wave 3 (N=6,000, 15+), Septembetober 2015; Wave 4 (N=6,000, 15eptembeOctober2016.
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ADVANCED ACTIVE BANK ACCOUNT USE

A Active bankaccount holders utilize their accourits a variety of advanced uses; bill payments and receiving wages
were the top advanced uses in 2016.

2016: Advanced bank account uses
(Shown: Percentage of active bank account holders, n=495) 2015

(n=467)
Bill pay 43 36
Receive wage 24
Pay for goods at a stor 9 9 6 20/
Save/set aside mone 5 8 0
of active bank account holders have
Receive G2P payment 4 4 used at least one advanced banking
feature
Pay for large acquisition 3 5 (vs. 61% in 2015,
Make bank to another financial accou 67% in 2014,
transfer 3 3 and 60% ir2013)
Loan activity § 1 2
Insurance activity § 1 2
Investment activity § 1 1

Source: InterMedia Pakistan FIl Tracker surVégge 3 (N=6,000, 15+), SeptemBetober 2015; Wave 4 (N=6,000, 15€ptembeOctober2016. 45
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PAKISTANFINANCIAL LIVES

SAVING NEEDS AND PREFEREDNME IEW

2016: How adults save money 2016: Why adults save money A Fifty-three percentof survey
(Shown Percentagef Pakistanadults whosave, r3,239 (Shown: Percentage Plkistanadults whosave, #3,239 respondents have saved at least once in

their lives: Seventfour percent of
adults with access to financial services

A safe place at home in cas| GGG Emergency funds G o: have saved, and 49% of adults without
access to financial services have saved.
Make ends meet [ 57 ,
In-kind assets, such as go_ 33 A Emergencgervices ande_c_aI merchants
_ _ frequently donot have digital payment
Protect family from crime |G /> options and only accept cash, making
. . . current digital financial services (DFS)
Savings with a Commltte(E/ROSC- 20 Luxury items [ N A 36 !ike digital_ wallets and_mobile money
inappropriate mechanisms to meet
iy fri these demands. ATMs are scarce even
Other people (e.g., family, friend . ; ) ] -
neighbors, shopkeepers) ™ Build a house [N 32 in urb?n areas making saving with banks
unrealistic.
start or expand busines{jj| | | | ] NN 28 . . 5
Savings through buying somethin. 11 A Thismismatch between | { Aa il YA &Q
saving needs and the usabilitylfFS is
Wedding fund for children [ SN 26 one key roadblock to the growth of
Bank . 8 financialinclusion.

Education for children ||| | | I 24

Questionallowed for multipleesponses. 47

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000, 15+), Sefidetnber 2016.
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SAVING PREFERENCES BY LEVEL OF FINANCIAL ACCESS

A Adultswith and without acces® financial serviceshowstrong preferences f®avingn cash.

A For those with access to formal finansiatvicesbanks remain théeading channel for savings (after saving in cash), Saving with informastitutions

while committees (ROSCAs)main the provider of choice for those withadcess to formal services. Twenty percent of Pakistanis who saved
used aRotatingCredit And Savings
2016: How adults save money Association (ROSC@Ne of the major
(Shown Percentagef Pakistanadults whaosave by access to financial serviges attractions ofROSCAis the ability toaccess

cash Eightytwo percent ofROSCA users
reported having no difficulty immediately

accessingash
ROSCAS are more common among women
and adults without access to services; 14%
of women have saved with ROSCAs vs. 7%
36 33 36 - of men. Among women, poverty and marital
status are the largest demographic gaps in
20 23 ROSCA use. Sixteen percent of women living
13 above the poverty line report saving with
8 10 11 12 11 12 10 ROSCAss. 11% of poor women. Sixteen
05 - - percent of married women report using
| ROSCAs vs. 7% of single women. There was
Bank Savings with a  Savings through buying Other people (e.g., A safe place at homeln-kind assets, such as little difference in reported usage across
committee something family, friends) in cash gold education levels or location.
m % of Pakistani adults who save (n=3,238) m % of adults with access to financial services who save (n=731)

% of adults without access to financial services who save (n=2,507)

Questionallowed for multipleesponses.
Source: InterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000, 15+), S&ptéohlee2016 48
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PAKISTANFINANCIAL LIVES

SAVING NEEDS BY LEVEL OF FINANCIAL ACCESS

A Among all adults, emergency funds and daily expenses are the most frequently cited reasons to save, regardless of Access anddvancedsavings
access to financial services.

2016: Why adults save money
(Shown Percentagef Pakistanadults whosave, by access to financial senjices

66
62 61
49
41 4288 41
36 I 35 35
32I31

Adults with access to financial services

65
more frequentlyreportedsaving for
57 54 reasons beyondayto-day
expenseg for example, testart or
expand a businessthan adults
without access tdinancial services.
However, there are still demographic
27 gaps iredvanced saving behavior.
24 24 Not surprisingly, of adults with
access, more men than women
reported saving to open or expand

a business (36% vs. 8%).

More rural respondents reported saving
for businesses with much higher

Start or expand Luxury items Build a house  Emergency fundsProtect family from Wedding fund for Make ends meet  Education for frequency than did urban
buisness crime children children respondents (38% vs. 21%).
m % of Pakistani adults who save (n=3,238) m % of adults with access to financial services who save (n=731)

% of adults without access to financial services who save (n=2,507)

Questionallowed for multipleesponses.
SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016 49
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PAKISTANFINANCIAL LIVES

BORROWING BEHAVIORS

A Only 20% of Pakistani adults reported having ever borrowed money. Among those with access to financial services,
only 27% have borrowed.

A Adults with acces® financialservices morérequentlyreported borrowinghan adults withoutaccess tdinancial
services acrosal demographics besidgender.

2016: Have ever borrowed
(Shown Percentage of Pakistani adults who have ever borrowed, by access to financial services)

34 34
31
28 B >7
24
23 29 23
20 20
17
15
11 11 11
Male Female Urban Rural Below poverty line Above poverty line
m % of Pakistani adults who borrow (n=1,218) | % of adults with access to financial services who borrow (n=264)

% of adults without access to financial services who borrow (n=954)

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016. 50
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BORROWING NEEDS

A Respondentindicated their main borrowing priorities stem from the néadshortterm and quickissuecredit services for
emergency spending and dgilyrchases.
A The range of credit needed by individuals is on a small scale (just enough to get a family out of an emergencyeeftgaa littl

help in purchasing food for the month). The low value and volume of individual loans suggest formal financial instit@itions ha

had the incentive to create tailored products for personal credit use.

2016: Motivation to borrow money
(Shown Percentage of Pakistani adults, by access to financial services)

47 48

Ability to borrrow money for capital or Ability to borrow money in case of an Ability to purchase goods/services and p
investment emergency for them later

H % of Pakistani adults (n=6,000) H % of adults with access to financial services (n=969)

% of adults without access to financial services (n=5,031)

SourcelnterMedia Pakistan FIl Tracker survey Wave 4 (N=6,000S&ptembefOctober 2016.

www.finclusion.org
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Meeting demand?

The FIl survey data suggests that
currentformal credit and loan
products may not meet the
demands of Pakistani adults.
When products do meet these
needs they are not accessible
for the historically unbanked
andunderprivileged
populations.
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BORROWING PREFERENCES

A Pakistanis rarely use formal financial services to access credit. The most common forms of credit are infotenai short
loans from friends and family and store credit/layaway.

A There are strong cultural and religious biases against interest payments among many Muslim Pakistanis leading to a lack of
acceptance of credit and interest. Si#ayr percentof the financially included and 68% of the financially excluded
disagreed with the statement that paying back credit included paying back interest.

2016: How adults borrow money*
(Shown Percentagef Pakistanadults whoeverborrowed, by access to financial servjces

75 80
73
66 "0 65
8
| _

Microfinance institution Family/friends/neighbor Store credit Layaway loan

m % of Pakistani adults who borrow (n=1,218) | % of adults with access to financial services who borrow (n=264

% of adults without access to financial services who borrow (n=954)

Question allowed for multipleesponses.
Source: InterMedia Pakistan FIl Tracker survey Wave 4 (N=6,000, 15+), Seéptéobiee2016.

www.finclusion.org
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FINANCIAL PLANNING: FINANCIAL INCLUSION

A Financially included adults are more likely to plan their spending than are financially excluded individuals.

A Of those who have a financial plan, the majority plan their household expenses one month in advance, regardless of

inclusion.

2016: Howoften do you have a plan for your finances?
(Shown: Percentage of Pakistadults n=6,000)

42

42
23 21 - 23
17
i

Always or most of the
time

Sometimes Rarely Never

m Financially excluded m Financially included

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.

1 day

2016: For what period do you plan your household expenses?
(Shown: Percentage of Pakistani adults who have a financial plan, n=3,150)

68
51
27
18
7
5
4 4 4 3 10 2 0
- e s — —

1 week 1 month 3 months 6 months 1 year 5years Do not plan
household
expenses

m Financially excluded m Financially included
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PAKISTANFINANCIAL LIVES

FINANCIABLANNING AND ECONOMIC CONDITIONS

A Households that plan their expenses tend to have greater financial means than those who do not.

2016: Household econongonditions
(Shown: Percentage of Pakistani adults, N=6,000 )

35
29 28
25
22
17 17
11
6
=l

We don't have enough money for foodVe have enough money for food, buiWe have enough money for food an#fVe can afford to buy certain expenski& can afford to buy whatever we wai
buying clothes is difficult clothes, and can save a bit, but notgoods such as a TV set or a refrigerator
enough to buy expensive goods such as
aTV set

m Always have a financial plan ® Never have a finanical plan

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016. 54
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COPING WITH NEGATIVE SHOCKS

A Sixteen percent aidults experienced at least one negative shhakaffectedtheir household incomes.

A To cope with negative shocks, the extremely poor (those living on less than $1.25 a day) relied on borrowing from
savings or lending groups or money lenders, or cutting back on expenses more than the poor (those living on less
than $2.50 a day), or those above the poverty line (those living on more than $2.50 a day).

2016: Main option for coping with negative economic shocks
(Shown: Percentage of Pakistani adults who experienced economic phocks

57
53

34

18 17 16

16
13 14 11 13
10
8 7
— — I |

Used up savings Borrowed from savings Borrowed from Cut back on expenses Help from friends, No need to do anything Miscellaneous
and/or lending group moneylender (e.g., school fees, food)family, well-wishers as finances not affected

m Extremely poor = Poor m Above poverty line

SourcelnterMedia Pakistan Fll Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.
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PAKISTANFINANCIAL LIVES

Shock absorption?

Theextremely poor hava
limited ability to absorb
financialshocks
through theirown means or
through their immediate social
networks.
Therefore, theextremely poor
are pushed into borrowing
more than other economic
groups, however they are not
using formal financiaervices
to borrow. This leaves them

both excluded angulnerable.
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PAKISTAN

SPECIAL TOPIC II: GENDER
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PAKISTANGENDER

SOCIAL NORMS AND DECIBKNNG POWER

A Only 16% of women who have income reported they have sole control over how they use their money vs. 44% of men. [1%6s$Wanet0
have control over how to use household assets or household spending. Conversely, 38% of men reported they have soéz ltonsethold

assets and sole decisiomaking power over household spending.
2 K2 5SOARSa X

&, %

2016: How | spend my own money? 2016: How to use household assets (savings, land and livestock) 2016: What to buy to meet daily household needs
(Shown: Percentage of Pakistani adults who have income, (Shown: Percentage of Pakistani adults, (Shown: Percentage of Pakistadults,
by gender) by gender) by gender)
44 46 46 43 40 43 43
38 38
28 28
22
16 19 17 17
10 12 12
i 0 0 . ] 5 |
- [ | I
Self Spouse Joint decision Parents/guardians Self Spouse Joint decision Parents/guardians Self Spouse Joint decision Parents/guardians
m Men (n=3,027) = Women (n=2,944) ® Men (n=3,046) = Women (n=2,954) m Men (n=3,046) = Women (n=2,954)
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GENDER ANNFORMAL FINANCIAL INSTITUTIONS

A Beyond limited decisiemaking power, Pakistani women are also faced with physical barriers that prevent them from beirajlfifacioded.
Adherenceto ultraconservative customs including the compktearation of men and women in all spheres oflifé male guardianship have
created barriers for women that cross incorage, geographiandeducational demographics.

PAKISTANGENDER

A This segregation of women is a large driver of the popularity of ROSCAs among women as the majority of ROSCAs arkarmhmprisggdwomen

within a local community.

2016: Women who have savings other than cash or goods (such as jewelry)
(Shown: Percentage of Pakistani women, by demographic)

16
13 14
6
4 4 4 S
m =il m
Urban (n=1,125) Rural (n =1, 829) Above poverty (n=1,638)
ROSCA m Banks

SourcelnterMedia Pakistan FIl Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016.

16

11

5 6

- -

Below poverty (n=1,316) Monogamously married (n=2,424)

m Other people

2 2
I
Single (n=397)
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PAKISTANKEY INDICATORS

KEY INDICATORS SUMMARY

Kevindi Year Base
eylndicators . .
% 2013 2014 2015 2016 Definition
: - 7% 6% 8% 8%
+
Adultswho have active digitatoredvalue accounts 5000 5000 5000 5000 All adults (15+)
: - 4% 4% 5% 4% Adults(15+)
Poor adultsvho have active digitatoredvalue accounts 3177 3100 3074 893 <$2.5/day
. . 2% 1% 3% 2% Women (15+)
Poor women who have active digital stosedue accounts 1537 1300 1426 1316 <$2.5/day
. - 2% 2% 3% 3% Rural women
Rural womemwho have active digitaitoredvalue accounts 1763 1760 1745 1829 (154)
Adultswho have active digital storedilue accounts and used advanced financial services (beyond basic allet4% 4% 5% 5% Al adults (15+)
& P2P) 6000 6000 6000 6000
Poor adults who have active digital stosedue accounts and used advanced financial services (beyond basic 3% 3% 3% 2% Adults(15+)
wallet & P2P) 3177 3102 3074 2893 <$2.5/day
Poor women who have active digital stosedue accounts and used advanced financial services (beyond hasic 1% 0.8% 0.9% 0.6% Women (15+)
wallet & P2P) 1537 1300 1426 1316 <$2.5/day
Rural women who have active digital stexadue accounts and used advanced financial services (beyond pasic1% 1% 1% 1% Ruralwomen
wallet & P2P) 1763 1760 1745 1829 (15+)

Digital storeévalue accounts: accounts in which a monetary value is represented in a digital electronic format and cavéd/'trainsferred by the account owner remotely.
For this particular study, DSVAs include a bank account or NBFI account with digital access (a card, online accessimre mpplication) and a mobile money account.

Source: InterMedia Pakistan Fll Tracker surveys Wave 1 (N=6,000, 15+), Novenrizen2tt 2014; Wave 2 (N=6,000, 15+), SdpeMecembeR014; Wave 3 (N=6,000, 15+), 60
SeptembeOctober 2015; Wave 4 (N=6,000, 158ptembeOctober2016.
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PAKISTANMETHODOLOGY & RESEARCH

FIl BANGLADESH TRACKER SURVEY DETAILS

SURVEY SUMMARY DATACOLLECTION

A Annual, nationally representative survey (N=6,@0®akistani A Basic demographics and poverty measurement
adultsaged 15+ (Grameen Progress Out of Poverty Index)

A Faceto-face interviews lasting, on average, 73 minutes A Access/use of mobile devices

A Fourth survey (Wave 4) conducted fr&mptember October 2016 A Access/use of mobile money

A Trackdrends and market developments in DFS based on the information gathereddnAccess/use of formal financial services (e.g., bank accounts)
the first survey, conducted in 2013, second survey, conducted in 2014, and third SUNVeYA ccess/use of serformal and informal financial services

conducted ir2015 (e.g., MFlIs, cooperatives, village savings groups)
A Financial literacy and preparedness

A General financial behaviors

SourcelnterMedia Pakistan FIl Tracker survey Wave 4 (N=6,000S&ptembeOctober 2016. 62
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GLOSSARY

Access tonobile money or NBEICounts individuals who have Creditonly nonbanlfinancial institutiong, Financial institutions Mobilemoney (MM A service in which a mobile phone is used to
ever used a mobilmoneyservice or a fulbervice NBFI account.  that only disburse loans to their customers. access financial services.

Access to bank Counts individuals who have a full service bank Digitalfinancial services (DFES}yinancial services provided through Nonbank financial institution (NBER\ financial organization that
account registered in their name or report use of a full service an electronic platform (e.g., mobile phones, debit or credit is not formally licensed as a bank or a mobile money provider, but
bank account that belongs to someone else. electronic cards, internet). whose activities are regulated, at least to some extent, by the

central bank within the country. Such financial institutions include

Active registered userAn individual who has an account Dormant account, Financial accounthat were registered but o o . ) .

registered in their name and has used it in the last 90 days. never used. microfinance nstitutions (MF.I)’ cooperatives, Post Office (Savings)
Banks and savings and credit cooperatives (SACCOs

Adults with DFS acces#dults (15+) who either own a DFS Financial inclusionIndividuals who have an account with an

FOO2dzydl 2NJ KFE @S F00Saa (2 &2 Vi tha pravles a full sGitd & fiagniiab services and comeSUMeracy, The ability to use basic math skills, including

; . ; counting, addition, division, multiplication and computing short
under some form of government regulation. Services include and lonaterm interestrates
savings, money transfers, insurance or investment. Institutions g '
that only offer loans to consumers, such as some MFls, are not Post Office (Savings) Bank bank that offers savings and money
AdvancedFS use Advanced use of digital financial services considered to be fullervice institutions. transfers and has branches at local post offices.

includes activities other than basic cashcashout and person

Advanced active registered ugsehn active registered user who
has ever used at least one advanced financial service.

to-person transfers, such as savings, bill pay, investment, and _Flr]lanma! Illttzlraqy_Basult(_knowledge of four fundamental conc;pts Reglster%d_ usatr@ounts individuals who have a financial account
P !nﬂlr}[anma deqlsl(lcama |r_1fg (|tr_1ter)est rates, mte&gggmgoudn ing, registered in their name.
inflation, and risk diversification) as measure andar . . . : :
: - - D x ANTHE NS X n_ncreto_erdtB(_C nig embedriven ;
Basic use The use of an account to cash(deposit) or casbut FYR t22NRa wliuoAy3a { SNBAOSQa Dselg‘lea:rg(goup%v)ven\gga}? % T?'pf d ylAT u L?N?ntpe F dzNJJ

X SN Mmanage its’members, Who'have a
;vgggga?vgé};ilgﬁgegcrgoney to another individual, or conduct Fulkservice financial institutionsFinancial institutions that offer =~ common bond. Its main purpose is to build up funds through

loans totheir customers and at least one of the following regular contributions by each member, with the aim of providing
Below the poverty ling In this particular study, adults living on  additionalservices: savings, money transfers, insurance, or affordable credit and collective investments for its members.
Lrig?ezs oﬁtgflp g(/ert; IrH1dc:xp Ao LISNI RE@z ba Qivésinanisf ASR o0& GKS DNIYSSy Cz2 dz)arﬁégi%té‘re%/gv%ﬁe-gounter (OTC) userAn individual who has

' GrameerProgress out of Poverty Index (RP)poverty dza SR 5C{ UKNRdzZAK az2yYysz2ysS Sfasg
Cooperative; Typically, a business or other professional measurement tool from the Grameen Foundation wherein asetof 2y S@ | 3Syd Qa | 002dzy i 2NJ 4 KS |
organization that is owned and run jointly by its members, who country-specific questions are used to compute the likelihood thaneighbor.
share profits or benefits. Cooperatives may release some of the a household is living belcavspecific income threshold.

profitsffunds as loans to its members Urban/rural Urban and rural persons are defined according to

Microfinanceinstitution (MFIX, An organization that offers their residence in urban or rural areas as prescribed by the
Customer journey An illustration of progressive stages through financial services tow-incomepopulations. Almost all give loans national bureau o$tatistics.

which consumers become more active users of more sophisticated their members, and many offer insurance, deposit and other

financial services. services. 63
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