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PUTTING THE USER 
FRONT AND CENTER

KENYA

The Financial Inclusion Insights (FII) program responds to the need identified by multiple stakeholders for 

timely, demand-side data and practical insights into digital financial services (DFS), including mobile money, 

and the potential for their expanded use among the poor. 

The FII team conducts regular survey and qualitative research in Kenya, Tanzania, Uganda, Nigeria, India, 
Pakistan, Bangladeshand Indonesia to: 

ÅTrack access to and demand for financial services generally, and the uptake and use of  DFS specifically; 

ÅMeasure adoption and useof  DFS among key target groups (females, BOP, rural, unbanked, etc.);

ÅIdentify drivers and barriers to further adoption of  DFS;

ÅEvaluate the agent experienceand the performance of  mobile money agents; and

ÅProduce actionable, forward-looking insights to support product and service development and delivery, based on 
rigorous FII data.

The FII program is managed by InterMedia. Visit the FII Resource Center to learn more: www.finclusion.org.
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KENYA

% of survey % of survey

Gender Age

Male 49% 15-24 36%

Female 51% 25-34 26%

Geography 35-44 16%

Urban 36% 45-54 10%

Rural 64% 55+ 12%

Income Aptitude

Above the $2.50/day poverty line 50% Basic literacy 83%

Below the $2.50/day poverty line 50% Basic numeracy 98%

Figures are weighted to reflect national census data demographics. 

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.
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ÅConsumers deepened their relationship with digital financial inclusion (DFS) in 2015, 

building active use in the market.
o A majority of consumers are not only included, they are active financial services users and use digital 

products.  

o The 2014 decline in mobile money use corrected itself. In 2015, the rates of access to and use 

of mobile money were back to 2013 levels. 

o Advanced use of DFS services increased substantially (e.g., among active mobile money users, over 

twice as many adults now save with mobile money versus 2014).  

o More consumers are now saving, paying bills and receiving salaries via their accounts.  This 

suggests there is a deeper integration of financial services with usersõ everyday routines.

o The use of value-added services expanded. 

o The percentage of active mobile money account holders who use M-Shwari (a savings and 

credit product) and Lipa na M-PESA (a merchant-payment system) increased substantially 

versus 2013. 

ÅMobile money use continues to be pervasive with close to eight in 10 adults using it, and 

most have an account.
o Mobile money usage surpasses the use of both banks and nonbank financial institutions by more 

than two to one. 

Á Consumers are also more likely to know of mobile money point-of-service options versus 

those for banks or other regulated financial outlets. 

o Mobile money use extends into more impoverished areas, where we see an increase in both account 

and unregistered use.

o Mobile money remains far ahead of banks in terms of market share, and the fast rise of Equity 

Bankõs Equitel, a mobile payment and banking platform, has banks taking notice.

KENYA

Notable statistics
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69%
have 

financial 

accounts

11% have a 

nonbank financial 

institution account

27% have a 

full-service bank 

account

67% have a 

registered mobile 

money account

2015: Registered users of financial 

services*
(Shown: Percentage of Kenyan adults, N=2,994)

*Overlap representing those who have multiple kinds of financial accounts is not shown.

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.
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Notable statistics
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ÅMobile money services in Kenya drive financial inclusion. Access to, registered usage and active use of  mobile money saw a 

steep incline in 2015 after a slight drop in 2014.* Bank usage also increased from 2014; NBFI use showed a slight increase.
o Sixty-seven percent of adults now have a registered mobile money account, compared with 63 percent in 2014 and 68 percent in 2013. Sixty-

one percent of adults are now active mobile money account users, compared with 58 percent in 2014 and 62 percent in 2013.

o Those who use mobile money use advanced services like loans, savings and investments less than those who use banks and NBFIs.

ÅTwenty percent of Kenyans are òaware nonusersó of mobile money. 61 percent of aware nonusers are between the ages of 15-

24; 75 percent live below the poverty line and 74 percent live in rural areas. Looking at their mobile-phone use capabilities:
o Ninety-six percent of aware nonusers have basic numeracy, allowing them to understand financial transactions. But, only 47 percent of these 

adults have a national ID (one of the requirements to open a mobile money account); 44 percent have ever sent or received text messages; 

35 percent have an active SIM card; and only 30 percent have a mobile phone. By addressing the technical and skills capabilities, and 

increasing access to IDs and mobile phones, the number of aware nonusers is expected to decrease. With the upcoming national elections, 

issuance of national identity cards is expected to increase among this group.

o Many of those in the 15-to-21 age group are in school and lack disposable income, possibly factoring into nonusage. Working on providing 

them with the necessary capabilities and skills in anticipation of this group taking up financial services in the future is key.

ÅMore active accountholders now utilize mobile money value-added services; 32 percent of  active users have used M-Shwari

compared with 26 percent in 2014, and 22 percent have used Lipa na M-PESA in 2015 compared with 15 percent in 2014.

o Traditionally, school fees are paid in cash or via bankerõs checks. The introduction of Lipa Karo na M-PESA, a bill pay service that 

facilitates paying school fees through mobile money, is expected to grow digital payments. Currently, those using Lipa Karo na M-PESA 

stands at 4 percent.

ÅMobile money use for business activities by those who are self-employed stood at 22 percent. The data showed females, those 

living in rural areas, those below the poverty line, and adults over 35 years old are less likely to use mobile money for business 

activities.

7Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

.

*The 2014 decline in mobile money usage and account ownership was largely due to contained attrition likely stemming from environmentalfactors 

(cyberterrorism attacks, terroristattacks, and the lack of mobile money agent liquidity). The survey also detected consumer confusion over product ownership 

and usage with the introductionof M-Shwari to the market; small portions of consumers did not associate M-Shwari with mobile money. 
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Understanding financial inclusion

What is financial inclusion?

Financial inclusion is having an account with an 

institution that provides a full suite of financial services 

and comes under some form of government regulation. 

These services include savings, money transfers, 

insurance or investment. Institutions that only offer 

loans to consumers, such as some microfinance 

institutions (MFIs), are not considered to be full-service 

institutions. (Source: InterMedia FII Program)

How is it measured?

To determine financial inclusion, we look at the 

percentage of adults who report having an account in 

their name with at least one institution offering a full 

suite of financial services.  

What is included in this?

Banks, nonbank institutions and mobile money services 

are included in the financial inclusion measure. In the 

case of Tanzania, nonbank financial institutions include 

MFIs, cooperatives, Post Banks and village savings 

groups. In all countries, individuals must have an 

account in their own name.

What isnôt included?

Excluded from the financial inclusion measure are 

money guards, savings collectors, and digital recharge 

cards ïsuch as gift cards ïthat are not attached to a 

bank or MFI account. 

Additionally, individuals who have accessed formal 

financial services but do not have their own account, 

such as those using another family memberôs account, 

are not included. 

9Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.
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Nearly seven in 10 Kenyans are financially included, largely through mobile 

money accounts

Have a full-service NBFI account

Have a full-service bank account**

Have a mobile money account

27%

11%

67%

To be considered 

financially included, 

individuals must have 

accounts with institutions 

offering financial services 

beyond credit. Some 

banks and many NBFIs 

only offer credit services to 

their customers. 

*Overlap representing those who have multiple kinds of financial accounts is not shown.

**Throughout this report, bank account holders have accounts at full-service institutions, unless otherwise noted.

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

69%
Financially 

included*
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KENYA

Financial inclusion rose in 2015; more Kenyans had mobile money, bank 

and/or NBFI accounts

*Overlap representing those who have multiple kinds of financial accounts is not shown.

Source: InterMedia Kenya FII Tracker surveys Wave 2 (N=2,995, 15+), September  2014; Wave 3 (N=2,994, 15+), September 2015.
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Financially included*
(Shown: Percentage of Kenyan adults for each year)

11%

27%

67%

69%

8%

26%

63%

65%

NBFI

Bank

Mobile money

Financially included

2014 2015

4%

4%

1%

3%
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KENYA

*Identification documents (ID) necessary for registering a mobile money or a bank account include one of the following: a national ID, passport or military ID.

2015: Key indicators of preparedness for digital financial services 
(Shown: Percentage of Kenyan adults, N=2,994)

2014 69% 74% 76% 90% 81% 88%

2013 NA 74% 77% 85% 91% 93%

93%

Have access to 

a mobile phone

75%

Ever send/receive 

text messages

98%

Have basic 

numeracy

78%

Have the 

necessary ID*

79%

Own a 

SIM card

76%

Own a 

mobile phone

12
Source: InterMedia Kenya FII Tracker surveys Wave 1 (N=3,000, 15+), September-October 2013; Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 

15+), September 2015.

Preparedness for DFS improves with greater texting, numeracy skills and 

phone access

The national elections,  

slated for next year, will 

lead to an increase in the 

issuance of IDs
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KENYA

Financial inclusion fosters planning for unexpected events, but it has not 

yet had a pronounced effect on economic vulnerability

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 13

57% 59%

89% 87%

Financially included
above poverty

(n=1,295)

Financially excluded
above poverty

(n=225)

Financially included
below poverty

(n=877)

Financially excluded
below poverty

(n=597)

33%
29%

26%
21%

Financially included
above poverty

(n=1,295)

Financially excluded
above poverty

(n=225)

Financially included
below poverty

(n=877)

Financially excluded
below poverty

(n=597)

2015: Economically vulnerable
(Shown: Percentage of adults by financial inclusion, poverty levels)

2015: Have a financial plan for unexpected events
(Shown: Percentage of adults by financial inclusion, poverty levels)

More financial 

planning among 

included segments, 

even the poor
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KENYA

Nearly seven in 10 adults have financial service accounts with digital 

access

*Overlap representing those who have multiple kinds of financial accounts is not shown.

**Digital access to an account means that an individual can access their account via any number of electronic platforms, including debit and credit cards, 

electronic money transfers, or mobile phones.

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

27%

9%

67%

have a digital NBFI account

have a digital bank account**

have a mobile money account

Digitally included*

69%
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KENYA

Nearly all of the financially included have digital accounts; digital NBFI 

accounts lag slightly 

have a full-service NBFI account

have a full-service bank account*

have a mobile money account

27%

11%

67%

*Overlap representing those who have multiple kinds of financial accounts is not shown.

have a full-service digital NBFI 

account

have a full-service digital bank 

account*

have a mobile money account

27%

9%

67%

2015: Financially included
(Shown: Percentage of Kenyan adults, N=2,994)

2015: Digitally included
(Shown: Percentage of Kenyan adults, N=2,994)

Digital inclusion is financially included 

with digital access** to the account.

**Digital access to an account means that an individual can access their account via any number of electronic platforms, 

including debit and credit cards, electronic money transfers, or mobile phones.

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

69%
Financially 

included*

69%

Digitally 

included**
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KENYANSô FINANCIAL LIVES

KENYA
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KENYA

Economic vulnerability is a reality for more than seven in 10 Kenyans; the 

ability to pay bills on time is twice as difficult for the financially excluded

17
Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

Question allowed for multiple responses. 

Have a financial plan for unexpected 

events

Regularly experience economic 

vulnerability (i.e., canôt afford food, 

medical expenses)

Able to pay bills on time

28%

34%

72%

2015: Financial responsibility, vulnerability
(Shown: Percentage of Kenyan adults, n=2,994)

Financially 

included
(n=2,172)

Financially 

excluded
(n=822)

70% 79%

30% 23%

40% 20%
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KENYA

Bad weather and loss of employment are the most common forms of 

economic vulnerability

18
Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

22%

72%

52% (Fe)male

68% Rural

60% Live on less than $2.50 a day

97% Numeracy

20% Canôt read

Form of economic vulnerability 
(Shown: Percentage of vulnerable adults, n=669)

%

Weather 24%

Job loss 20%

Medical emergency 12%

Increased costs 9%

Loss of cash 8%

Theft 8%

Regularly 

experience some 

form of economic 

vulnerability

2015: Economic vulnerability
(Shown: Percentage of Kenyan adults, n=2,994)
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KENYA

Six in 10 Kenyans are gainfully employed

19
Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

Housewife/ student Gainfully employed Unemployed, seeking jobsRetired or disabled

60% gainfully employed

29% housewife or student

4% unemployed, seeking jobs

7% retired or disabled

2015: Employment
(Shown: Percentage of Kenyan adults, N=2,994)

68% of males 

are gainfully 

employed 

compared with  

54% of women 
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KENYA

Over one-third of gainfully employed adults work on or own a farm

20
Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

60%
Gainfully 

employed

4%

6%

7%

13%

32%

Occasional worker

Professional

Farm worker

Business owner

Farmer/farm owner

2015: Most common primary occupation
(Shown: Percentage of gainfully employed adults, n=1,930)

2015: Employment
(Shown: Percentage of Kenyan adults, N=2,994)

55% of the gainfully employed are males.
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3%

4%

9%

10%

11%

25%

30%

41%

53%

MFI

ASCA/VSLA*

Shop/other people

SACCO

Buying property

Merry-go-rounds

Bank

Cash at home

Mobile money

KENYA

Three-quarters of adults have savings, and more save using mobile money 

than saving at home or at a bank

2015: Savings
(Shown: Percentage of Kenyan adults, N=2,994)

21

Source: InterMedia Kenya FII Tracker survey Wave 2 (N=2,995, 15+), September 2014,  Wave 3 (N=2,994, 15+), September 2015.

have savings (+9% 

are saving compared 

with 2014)

74%
58% 

know the interest 

rates they earn.

2015: Location of savings
(Shown: Percentage of adults who save, n=2,287)

(+5% vs. 2014) 

(+13%) 

(-3)

*ASCA (Accumulating Savings and Credit Associations) and VSLA (Village Savings and Lending Associations) are groups of individuals who agree to meet for a defined period 

in order to save and borrow together, a form of combined peer-to-peer banking and peer-to-peer lending.
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Managing financial ups and downs, protecting the family and growing a 

business are the three core reasons for saving money

KENYA

22

2015: Why do you save money?*
(Shown: Percentage of adults who save, n=2,287)

*The question allowed for multiple responses. The percentages do not add up to 100%.

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

3%

7%

11%

12%

13%

28%

35%

43%

47%

51%

Build childrenôs fund for wedding (the ceremony and/or 
dowry)

Give back to my community

Get ready for retirement

Buy expensive and prestigious things

Education for myself

Build childrenôs fund for education

Protect my belongings

Start/expand my own business

Protect my family from poverty and crime

Just make ends meet on a daily basis
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2015: Borrowing
(Shown: Percentage of Kenyan adults, N=2,994)

13%

21%

22%

25%

65%

Bank

Shop/supplier

Mobile money

Merry-go-rounds

Family/friends/neighbors

2015: Source of loans
(Shown: Percentage of adults who borrow, n=2,062)

KENYA

Borrowing is largely informal, through family and friends

23
Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

78% 
know the 

interest rates 

on their 

loans.

borrowed 

money

66%

ÅWith the advent of KCB M-PESA and the 

introduction of Equitel Easy Loan to the market, 

borrowing via mobile money is expected to 

increase. 

ÅOut of those who borrow, only 16% are not 

actively saving.
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5%

7%

7%

8%

40%

77%

Car

Life

Retirement/pension /old age

Education

National Social Security Fund

Medical

KENYA

There is only limited ownership of insurance outside of medical coverage, which 

is driven by mandatory NHIF employee health coverage and NSSF pensions

2015: Insurance
(Shown: Percentage of Kenyan adults, N=2,994)

24
Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

Å The number of insured is driven by compulsory 

salary deductions through the NHIF and NSSF.

Å While 60 percent of adults are gainfully employed, 

the percentage of insured does not reflect this 

because many are employed informally and are not 

subject to statutory salary deductions for insurance.

Å Micro insurance is an emerging trend in Kenya, and 

mobile money products have been introduced into 

the market that cater to low-income and informally 

employed adults. The effects of these new products 

are not yet known as they have not been fully 

studied or documented.

26%
have 

insurance

81% of those with medical insurance 

pay for it through the governmentôs 

National Hospital Insurance Fund 

(NHIF), the primary provider of health 

insurance in Kenya; 11% acquired it 

through private entities.

2015: Type of insurance
(Shown: Percentage of adults with insurance, n=789)
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ACCESS TO AND USE OF MOBILE PHONES
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88%

74%

93%

76%

KENYA

26

More have access to and own mobile phones, translating into an increase 

in those sending and receiving text messages

Source: InterMedia Kenya FII Tracker surveys Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 15+), September 2015.

Have access to a mobile phone
(Shown: Percentage of Kenyan adults, by year)

Own a mobile phone
(Shown: Percentage of Kenyan adults, by year)

69%

sent/received 

SMS

2014 (N=2,995) 2015 (N=2,994)

Basic mobile phone competency (has sent/received 

text messages [SMS])
(Shown: Percentage of Kenyan adults, by year)

2014

2015

75%

sent/received 

SMS
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24%

44%

44%

KENYA

27

Feature phone and basic phone ownership outpace smartphone ownership

Source: InterMedia Kenya FII Tracker surveys Wave 3 (N=2,994, 15+), September 2015.

Feature phone

Basic phone

Smartphone

Type of mobile phone
(Shown: Percentage of mobile phone owners, n=2,338)

76%
own a mobile 

phone

Low smartphone use suggests 

app-based mobile money solutions 

are unlikely to reach many.
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KENYA

Total population Male 

n=1,162

Female 

n=1,832

Above the poverty line 

n=1,520
Below the poverty line 

n=1,474

Urban

n=1,154
Rural

n=1,840

Phone ownership is widespread, and more pronounced for men, urban and 

higher income groups

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 28

2015: Dynamics of mobile phone access
(Shown: Percentage of mobile phone owners, by ownership type)

76%
Own a mobile 

phone

81% 83% 88%

71% 72%
63%

18%
Can borrow a 

mobile phone

13% 13% 9%

22% 20% 26%

7%
Have no access to 

a mobile phone

6% 4% 2%

7% 8% 11%
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29

Conducting financial transactions is the most common advanced phone 

use

Source: InterMedia Kenya FII Tracker surveys Wave 3 (N=2,994, 15+), September 2015.

2015: Advanced mobile phone use
(Shown: Percentage of mobile phone users, n=2,834)

13%

20%

23%

25%

25%

27%

30%

31%

36%

76%

Navigation/maps

Downloaded any other mobile application

Used touchscreen

Sent/received MMS

Downloaded music or video games

Used social media (i.e., WhatsApp,
Facebook, etc.)

Used/ browsed the internet

Used "Call Tunes" or other on-demand
audio/video service

Took a color picture

Made a financial transaction

84%
use a mobile 

phone for 

advanced 

functions
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15-24

KENYA

30

Advanced phone usage spans demographic groups; older, below poverty 

and rural groups lag behind their counterparts only slightly

Source: InterMedia Kenya FII Tracker Wave 3 (N=2,994, 15+), September 2015.

84%
use a mobile 

phone for 

advanced 

functions

Male

(n=1,107)

Female

(n=1,727)

Urban

(n=1,115)

Rural

(n=1,719)

Above poverty

(n=1,492)

Below poverty

(n=342)

86% 81% 89% 80% 93% 74%

25-34 35-44 45-54 55+

2015: Advanced mobile phone use by demographic
(Shown: Percentage of mobile phone users, by subgroups)

15-24 year olds

(n=720)

25-34 year olds

(n=897)

35-44 year olds

(n=518)

45-54 year olds

(n=327)

55+

(n=372)

82% 86% 87% 82% 77%
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FINANCIAL SERVICES USE
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31

http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org


9%

22%

61%

62%

6%

21%

58%

60%

0%

21%

62%

65%

Nonbank financial
institution

Bank

Mobile money

Any financial service

11%

27%

67%

69%

8%

26%

63%

65%

0%

27%

68%

70%

Nonbank financial
institution

Bank

Mobile money

Any financial service

2013 (N=3,000) 2014 (N=2,995) 2015 (N=2,994)

13%

29%

79%

80%

11%

27%

73%

74%

0%

29%

76%

77%

Nonbank financial
institution

Bank

Mobile money

Any financial service

KENYA

Kenya at-a-glance: Account access and use is more in line with 2013 after a 

brief decline in 2014; mobile money drives the market

Financial account access Registered financial service users
(Shown: Percentage of Kenyan adults for each year)

Active* financial service users

ă

ă ă

NBFI were not included in 2013 survey. Types of account ownership are not mutually exclusive. *A registered account used in the last 90 days.

NA
NA NA

32

Source: InterMedia Kenya FII Tracker surveys Wave 1 (N=3,000, 15+), September-October 2013; Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 

15+), September 2015.
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13%

29%

79%

80%

11%

27%

73%

74%

0%

29%

76%

77%

Nonbank financial institution

Bank

Mobile money

Any financial service

2013 (N=3,000) 2014 (N=2,995) 2015 (N=2,994)

KENYA

Access to financial services
(Shown: Percentage of Kenyan adults for each year)

ă

Mobile money continues to lead access to financial services, inching up 

between 2013 and 2015

Types of accounts are not mutually exclusive. 

NA

33

ă

Source: InterMedia Kenya FII Tracker surveys Wave 1 (N=3,000, 15+), September-October 2013; Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 

15+), September 2015.
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11%

27%

67%

69%

8%

26%

63%

65%

0%

27%

68%

70%

Nonbank financial institution

Bank

Mobile money

Any financial service

2013 (N=3,000) 2014 (N=2,995) 2015 (N=2,994)

KENYA

Registered use is now on par with 2013, reversing the temporary decline 

seen in 2014; NBFIs showed some growth in 2015

Registered financial service users
(Shown: Percentage of Kenyan adults for each year)

Types of accounts are not mutually exclusive. 

NA
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Source: InterMedia Kenya FII Tracker surveys Wave 1 (N=3,000, 15+), September-October 2013; Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 

15+), September 2015.
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9%

22%

61%

62%

6%

21%

58%

60%

0%

21%

62%

65%

Nonbank financial institution

Bank

Mobile money

Any financial service

2013 (N=3,000) 2014 (N=2,995) 2015 (N=2,994)

81%

80%

91%

91%

78%

82%

91%

91%

N/A

79%

92%

92%

Nonbank financial institution

Bank

Mobile money

Any financial service

2013 2014 2015

KENYA

Active account ownership is also on par with 2013, after a temporary 

decline in 2014; most registered accounts are active

Active financial account holders
(Shown: Percentage of Kenyan adults)

Types of accounts are not mutually exclusive. 

35

Active financial account holders
(Shown: Percentage of registered users for each type of account, by year)

Inferring 

few 

dormant 

accounts

Source: InterMedia Kenya FII Tracker surveys Wave 1 (N=3,000, 15+), September-October 2013; Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 

15+), September 2015.

NA
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9%

16%

15%

22%

29%

32%

34%

46%

55%

57%

61%

64%

70%

75%

4%

8%

7%

9%

11%

10%

13%

48%

57%

59%

62%

66%

71%

77%

Below poverty line (n=1,474)

Rural (n=1,840)

Females (n=1,832)

Total population (N=2,994)

Males (n=1,162)

Urban (n=1,154)

Above poverty line (n=1,520)

Active bank account holders Active mobile money account holders Active NBFI account holders All active financial account holders

KENYA

Types of accounts are not mutually exclusive. 

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 

2015: Active account usage by demographic
(Shown: Percentage of each subgroup)

Women, rural and lower-income consumers trail the rest of the population 

in active use; the gap is most significant by poverty level

36

Largest gap in 

active financial 

account 

holdings
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25%

23%

1.0%

47%

32%

37%

27%

40%

61%

2 0 1 3  ( N = 1 , 9 9 9 ) 2 0 1 4  ( N = 1 , 8 5 9 ) 2 0 1 5  ( N = 1 , 9 1 9 )

Basic activities only (CICO and account management)

Basic activities and P2P only

At least one advanced activity

KENYA

Bank uses, by type
(Shown: Percentage of active bank account holders)

Active account holders are now using advanced functions more than ever 

before

Due to the changes in the questionnaire some data points may not be directly comparable across years. Obtaining airtime through mobile money is no 

longer considered an advanced activity.

37

Mobile money uses, by type
(Shown: Percentage of active mobile money account holders)

Source: InterMedia Kenya FII Tracker surveys Wave 1 (N=3,000, 15+), September-October 2013; Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 

15+), September 2015.

39%

20%

17%

7%
3%

2%

53%

77%
81%

2 0 1 3  ( N = 6 5 9 ) 2 0 1 4  ( N = 6 6 6 ) 2 0 1 5  ( N = 6 6 8 )

Basic activities only (CICO and account management)

Basic activities and P2P only

At least one advanced activity
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KENYA

Use of advanced services stands at 48 percent, driven by mobile money; 

advanced mobile money use is at 43 percent

use advanced NBFI services

use advanced bank services

use advanced mobile money 

services

21%

12%

43%

48%
use 

advanced 

services*

*Overlap representing those who use multiple advanced financial services is not shown.

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 
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KENYA

Demographic characteristics of advanced users of mobile money, banks and NBFIs
(Shown: Percentage of each subgroup)

MM advanced services users 

(n=1,315)

Bank advanced services 

users (n=651)

NBFI advanced services 

users (n=402)

Males 56 65 60

Younger than 35 years old 59 49 38

Rural 54 48 61

Below the poverty line 33 24 25

At least secondary education 61 71 67

Advanced financial services use is higher for males than females, and 

increases with higher education levels and reduced poverty levels 

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 
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KENYA

Advanced users of mobile money, banks and NBFIs, by technical skills and equipment ownership
(Shown: Percentage of each subgroup)

MM advanced services users 

(n=1,315)

Bank advanced services 

users (n=651)

NBFI advanced services 

users (n=402)

Own a phone 95% 96% 94%

Own a SIM card 97% 97% 96%

Ever sent/received an SMS 90% 93% 89%

Basic literacy 92% 95% 93%

Basic numeracy 99% 100% 99%

Almost all advanced users are literate, numerate, have mobile phone skills 

and access to mobile technology

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 

40

The majority of advanced users 

own phones, are able to send and 

receive text messages, and have 

high literacy levels. These traits 

are fundamental to advanced DFS 

use.
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KENYA

Financial services for advanced users of mobile money, banks and NBFIs
(Shown: Percentage of each subgroup)

MM advanced services users 

(n=1,315)

Bank advanced services 

users (n=651)

NBFI advanced services 

users (n=402)

Save 91% 96% 97%

Have a loan 80% 85% 91%

Invest 44% 50% 57%

Have insurance 40% 61% 64%

Mobile money advanced services users lag behind bank and NBFI

users of these services 

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 

41

More bank and NBFI advanced users 

save, borrow, invest, and purchase 

insurance than do advanced mobile 

money (MM) users.
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Financially included adults use more financial services than those who are 

excluded

KENYA

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Investing

Loans

Saving

Investing Loans Saving

Not Included 17% 51% 53%

Included 40% 73% 83%

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 
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Seven in 10 consumers know of a mobile money (MM) agent within 1 km of 

where they live; nonbank financial institution points-of-service are farther away

KENYA

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015. 

2015: Proximity to points-of-service (POS) for financial institutions
(Shown: Percentage of Kenyan adults, N=2,994)

77%

68%

44%

35% 35%

19% 18%

10% 10%11%
16%

19%
23%

11%

24% 25%

19% 18%

8%
11%

22%

28%

16%

47% 45%

39% 40%

4% 5%

15% 14%

39%

10% 12%

32% 32%

Any POS MM agent Retail store with
an MM agent

Banking agent Informal group Bank branch ATM SACCO MFI

Less than 1 km from home 1-5 kms from home More than 5 kms from home Don't know

69% of adults know of an MM agent within 1 km

of their homes, 42% know of 2+ agents

43

A third of adults do not know of 

any SACCO or MFI nearby
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BANKS

KENYA

44

http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org


KENYA

Close to three in 10 now have a registered bank account, including more 

men, rural and lower income Kenyans than previous years

Demographic trends for active registered bank account users 
(Shown: Percentage of Kenyan adults who fall into each category*)

*Categories are not mutually exclusive.

Source: InterMedia Kenya FII Tracker surveys Wave 1 (N=3,000, 15+), September-October, 2013; Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 

15+), September 2015.

21%

29%

13%

29%

16%

31%

11%

21%

28%

15%

32%

15%

34%

9%

22%

29%

15%

32%

16%

34%

9%

Total population Males Females Urban Rural Above poverty line Below poverty line

2013 2014 2015
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Demographic trends for all registered bank account users 
(Shown: Percentage of Kenyan adults who fall into each category*)

27%

35%

19%

35%

22%

38%

15%

26%

33%

20%

38%

19%

40%

12%

27%

35%

20%

38%

21%

41%

14%

Total population Males Females Urban Rural Above poverty line Below poverty line

2013 2014 2015
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Almost all active bank account holders can access digital banking via

ATM/debit cards; access to other digital services is growing

Digital access among active bank account holders
(Shown: Percentage of active bank account holders)

Digital bank account access and usage
(Shown: Percentage of Kenyan adults)

Digital bank accounts are those that offer at least one of the following options: debit/ATM or credit cards, 

internet or mobile access, or a digital money transfer capability.

46

Source: InterMedia Kenya FII Tracker surveys Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 15+), September 2015.

80%

68%

97%

99%

72%

65%

93%

96%

Can be accessed via internet and/or
mobile

Can transfer money digitally

Offers debit/ATM or credit card

Digital bank account

2014 (n=666) 2015 (n=668)

21%

22%

27%

27%

28%

29%

20%

21%

25%

26%

26%

27%

Active bank account holders,
digital accounts

Active bank account holders,
any accounts

Bank account holders, digital
accounts

Bank account holders, any
accounts

Access to a bank, digital
accounts

Access to a bank, any accounts

2014 (N=2,995) 2015 (N=2,994)

KENYA
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KENYA

Bank account holders are primarily male, literate and living on more than 

$2.50 a day

2015: Profile of bank account holders
(Shown: Percentage of bank account holders, n=840)

47
Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015.

Male

Rural

Below $2.50/day 

poverty line

Literate

93%

50%

25%

49%

63%

35+ 

years 

old

7%

50%

75%

49%

37%

Female

Urban

Above $2.50/day 

poverty line

Illiterate

<35

years 

old
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KENYA

To access their finances, bank account holders prefer ATMs and over-the-

counter use at a bank by more than four to one over mobile apps, wallet

Source: InterMedia Kenya FII Tracker survey Wave 3 (N=2,994, 15+), September 2015

42% 33% 7% 4%7%

ATM Over the counter at a  

bank branch 

Mobile 

app/mobile 

banking

Through a 

mobile wallet 

Bank deposit or 

withdrawals over 

the counter at a 

retail store

48

Underscores the existing 

desire for person-to-person 

interactions when conducting 

many bank activities

Consumers not yet 

embracing a mobile 

banking platform
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54%

38%

33%

24%

22%

11%

5%

5%

Question allowed for multiple responses.

Source: InterMedia Kenya FII Tracker surveys Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 15+), September 2015.

Insurance activity

Save/set aside money

Bill pay

Receive wages

Receive G2P

Loan activity

Make bank2bank transfers

Make bank2MM and MM2bank 

transfers

2014 
(n=666)

47%

44%

18%

15%

8%

6%

34%

19%

2015: Advanced bank account uses
(Shown: Percentage of active bank account holders, n=668)
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Due to the changes in the questionnaire some data points may not be directly comparable across years.

More active bank account holders now use their bank accounts to save 

money

81%
of active bank 

account holders 

have used at least 

one advanced 

banking feature

(vs. 77% in 2014 

and 53% in 2013)

KENYA
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NONBANK FINANCIAL INSTITUTIONS (NBFIs)

KENYA
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KENYA

51
Source: InterMedia Kenya FII Tracker surveys Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 15+), September 2015.

SACCO is the more commonly used nonbank financial institution (NBFI); 

close to one in every 10 adults has a SACCO account

Financial institution registration and use, by year
(Percentage of NBFI account holders among the total population for each year)

1%

1%

2%

4%

1%

2%

2%

8%

Post office savings bank

Cooperative

MFI

SACCO*

A
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t 
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rs

2015 (n=2,994) 2014 (N=2,995)

Ever used Active use

SACCO 8% 6%

MFI 3% 2%

Cooperative 2% 1%

Post office 

savings bank

2% 0.5%

2015: NBFI use
(Percentage of NBFI account holders among the total 

population, N=2,994)

*Savings and credit cooperative organization 
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KENYA

All NBFIs Full-service NBFIs

(Shown: Percentage of Kenyan adults for each year)

Credit-only NBFIs

.

52

Source: InterMedia Kenya FII Tracker surveys Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 15+), September 2015.

9%

11%

13%

6%

8%

11%

Active registered use

Registered use

Access

2014 (N=2,995) 2015 (N=2,994)

0.6%

0.8%

0.9%

0.6%

0.9%

2%

Active registered
use

Registered use

Access

10%

13%

15%

8%

10%

14%

Active registered
use

Registered use

Access

Most nonbank financial institution (NBFI) customers access at least one 

other service outside of credit
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KENYA

NBFIs continue to serve as secondary savings products for consumers 

who are not accessing formal institutions

*Subgroups of registered cooperative and Post Office Savings Bank users are too small for further analysis.

53

Use of nonbank financial institution (NBFI) accounts*
(Shown: Percentage of account holders for each institution)

56%

69%

48%

66%

Loan activities Save/set aside money

MFI (n=151) SACCO (n=303)

92%

76%79%

60%

Save/set aside money Loan activities

MFI (n=40) SACCO (n=112)

Source: InterMedia Kenya FII Tracker surveys Wave 2 (N=2,995, 15+), September 2014; Wave 3 (N=2,994, 15+), September 2015.

2014 2015

Decline in the use of 

MFIs and SACCOs for 

loan activities is due to 

more appealing 

alternative credit 

products


