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PUTTING THE USER
FRONT AND CENTER

The Financial Inclusion Insights (FII) program responds to the need identified by
multiple stakeholders for timely, demand-side data and practical insights on the use
of mobile money and other digital financial services (DFS), and the potential for
their expanded use among the poor.

The FII team conducts regular survey and qualitative research in Kenya, Tanzania,
Uganda, Nigeria, India, Pakistan, Bangladesh and Indonesia to:

* Track access to and demand for financial services generally, and the uptake and use
of DFS specifically;

* Measure adoption and use of DFS among key target groups (females, BOP, rural,
unbanked, etc.);

Identify drivers and barriers to further adoption of DFS;

* Evaluate the agent experience and the performance of mobile money agents; and

Produce actionable, forward-looking insights to support product and service
development and delivery, based on rigorous FII data.
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ABOUT THIS REPORT

* This report presents comparative findings on financial behavior among adults in Kenya,
Tanzania, Uganda, Nigeria, India, Pakistan and Bangladesh, based on nationally representative
FII Tracker Surveys conducted in each country in 2013-2014.

* In India, the FII team conducted a nationally representative survey of 45,024 Indian adults, ages
15 and older, from Oct. 15, 2013, to Jan. 8, 2014, on the use of financial services, as well as barriers
and potential for future use. This large sample allows granular analysis of financial behavior by
gender, geographic location, urban/rural location, and other key socioeconomic factots.

* The comparisons help place Indian financial behavior in the context of other countries’ progress in
advancing financial inclusion. In particular, the focus is on access to and use of banking and mobile
money services, as well as triggers and barriers for potential uptake.

* Reported Data: All percentages in this report are weighted to reflect national-level proportions. All bases
(n=numbers) in this report are unweighted and represent the actual number of people interviewed in the
survey.

* Note on slides 28-31: The data in these slides is a result of questions only asked in Bangladesh, India,
Pakistan and Nigeria, therefore, all other countries are excluded.

InterMedia partnered with IMRB International to conduct this research in India. The Financial Inclusion Insights program is being carried
out with funding from the Bill & Melinda Gates Foundation. All survey materials and data resulting from this study are the property of the
Bill & Melinda Gates Foundation, but the findings and conclusions presented in this report are those of the authors and do not necessarily
reflect positions or policies of the foundation.
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KEY DEFINITIONS IN THIS REPORT

* Access to an account—An individual has access to an
account if he/she has used either mobile money or
bank services, at least once, either via their own account
or the account of another person.

* Account holder—An individual who has a registered
bank or mobile money account.

* Active account holder—An individual who has a
registered bank or mobile money account and has used
it in the last 90 days.

* Bank/banking services—All services offered by a
bank through a branch, ATM, kiosk, business
correspondent, or other delivery channel. For analysis
on banking, the focus is on active bank account holders.

* Digital account—A bank account or a mobile money
account.

* Digital financial services (DFS)—All bank and
mobile money services.

* Mobile money services—Mobile money services

include 1) non-bank, semi-closed mobile money
accounts/wallets and 2) full service mobile money bank
accounts that allow for cash withdrawals. Semi-closed
mobile wallets are 7ot considered to be bank accounts,
while full service mobile money bank accounts are
considered bank accounts.

Poor/below poverty line—In this report, “poot”
adults, or those living below the poverty line, are defined
as those living on less than $2.50 per day (at 2005
purchasing power parity), as classified by the Grameen
Progress out of Poverty Index (PPI).

* Semi-closed mobile money account/wallet—An

account that allows the customer to cash-in, buy airtime,
or make other purchases (e.g., buy train tickets), but not
to withdraw money without first transferring it to a
formal, full-service bank account.

These definitions are aligned with the metrics used by the Financial Services for the Poor initiative at the Bill &> Melinda Gates Foundation to track global
developments in financial inclusion and measure the impact of interventions on poor people’s lives. (See full Glossary for additional definitions of terms used

in this report.)
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Financial inclusion statistics summary—BANKING

Kenya India Tanzania Nigeria Uganda Bangladesh Pakistan
(n=3,000) (n=45,024) (n=2,997) (n=6,002) (n=3,000) (n=6,000) (n=6,000)

Indicators

% of adults who have ever
accessed a digital stored value
account (not including OTC
mobile money use)

71% 48% 47% 44% 34% 22% 9%

% of adults who

have ever accessed a bank 29% 11% 44% 14% 20% 9%
account

% qf adult; with .a bank account 27% 47% 11% 38% 12% 18% 7%
registered in their own name

% of adults with active bank 21 8% 35% 10% 120 6%
accounts

Vo ot SO SElony Wi [PUEry 11% 20% 7% 35% 6% 11% 4%
line with active bank accounts

% of males with active bank 20% 10% 40% 15% 14% 10%
accounts

% of females with active bank 13% 18% 5% 30% 5% 10% 3%
accounts

% c_>f rural adults with 16% 5% 28% 8% 9% 5%
active bank accounts

% of urban adults with active 29% 350 13% 24% 20% 18% 9%
bank accounts
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Financial inclusion statistics summary—MOBILE MONEY

indicators Kenya Tanzania Uganda Bangladesh Pakistan Nigeria India
(1=3,000)  (n=2,997)  (n=3,000)  (n=6,000)  (n=6,000) (n=6,002) | (nN=45,024)
0,
af():cc;)é:lsdeuc:tzvr\llqhoobirl]: \r/’r?o?\veeyr account e Lt e 22 e Lt L2t
. o :
rf]’oonfe";dggso"l‘j':t‘sa““’e el 62% 38% 26% 3% 0.4% 0.1%
. .
V{;’i tﬂf:gt:fl'tes mbf)'bol‘l’é ﬂifg;ﬁg;‘:ﬁts 50% 33% 19% 2% 0.2% 0.1% 0.1%
. o :
r{;’o‘;fer;‘j;fo"l‘jﬁ?sac“"e itz 65% 42% 30% 5% 0.4% 0.1% -
. o .
r{‘l’o‘ﬁsgg';i ;’]‘gh st metle 60% 35% 20% 1% 0.4% 0.1% 0.1%
. o :
r{;’o‘:;;;aég’u”r:t; el €IV Felal 56% 31% 22% 2% 0.3% 0.1% -
. o
r{:o‘giI‘ér%a:ng“;:c‘(’)"::tg‘:t've 75% 55% 50% 4% 0.6% 0.1% 0.1%
. :
p/(;n g:l :dults who own a mobile 74% 67% 62% 58% 59% 90% -
o ) f
. : :
;c;] 8:1 :dults with access to a mobile 94% 86% 87% 95% 79% 96%

7 I
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Only 0.3 percent of Indians have ever used mobile
money services—Nigeria and India are even when it
comes to those with the least access to mobile money

Percentage of those with access to (ever used) mobile money
vs. mobile money account holders

76%

48%
43%

7%

- 0.4% 0.3% 0.2% 0.3% 0.1%
Kenya Tanzania Uganda Bangladesh Pakistan Nigeria
(n=3,000) (n=2,997) (n=3,000) (n=6,000) (n=6,000) (n=6,002)

[ Access to (ever used) mobile money M Mobile money account holders

Source: InterMedia FIl Tracker Surveys 2013-2014.
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Only 0.1 percent of Indians are active mobile money users

Percentage of adults who have registered mobile money accounts
and used the accounts in the last 90 days

62%

38%

26%

3%

0.4% 0.1% 0.1%
I
Kenya Tanzania Uganda Bangladesh Pakistan Nigeria
(n=3,000) (n=2,997) (n=3,000) (n=6,000) (n=6,000) (n=6,002)

Source: InterMedia Fll Tracker Surveys 2013-2014.
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Overall, the percentage of Indian men and women who have
access to mobile money and actively use it is very low

11% 74% Access to (have ever used) mobile money vs. active user of mobile money
65%
60%
54%
49%
42% 42%
38%
35% Y 35%
30%
22%
13% 11%
5% 3% 0.1% 0.1% 01%  0.1%
1% 0.4% oum0.4%) 0.4% 0.1% 0.3% 0.3%
Male Female Male Female Male Female Male Female Male Female Male Female
(n=1139) (n=1861) | (n=1341) (n=1656) | (n=1365) (n=1635)| (n=2860) (n=3140) | (n=3076) (n=2924) (n=3572) (n=2430)
Kenya Tanzania Uganda Bangladesh Pakistan Nigeria
m Access to (ever used) mobile money Active mobile money user

Source: InterMedia FIl Tracker Surveys 2013-2014.
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India has the lowest proportion of adults who are aware of
mobile money, and the lowest proportion of adults who have
ever used mobile money

High awareness, however, doesn’t always translate into higher use.

Mobile money awareness vs. Mobile
money users
97% 95%
89%

Kenya Tanzania Uganda Bangladesh Pakistan Nigeria
(n=3000) (n=2997) (n=3000) (n=6000) (n=6000) (n=6002)
m Percentage that are aware of mobile money m Percentage that have ever used mobile money

Source: InterMedia FIl Tracker Surveys 2013-2014.

11
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India and Nigeria have the smallest proportions of urban
and rural adults who actively use mobile money

Percentage of adults who are active mobile money users, by urban/rural

75%
55% 55%
50%
31%
22%
0 0.6% 0.3% 0.1% 0.1% 0.1% 0.1%
| -
Urban Rural Urban Rural Urban Rural Urban Rural Urban Rural Urban Rural
(n=1,101) (n=1,899) | (n=1,387) (n=1,610) | (n=490) (n=2,510) [ (n=1,976) (n=4,024) | (n=1,990) (n=4,010) | (n=2,505) (n=3,497)
Kenya Tanzania Uganda Bangladesh Pakistan Nigeria

Source: InterMedia FIl Tracker Surveys 2013-2014.

12
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India has the highest proportion of those with
Inactive mobile money accounts

50%

inactive

Il Mobile money account holders who have not used
their accounts in the last 90 days

[/ Mobile money account holders who have used their
accounts in the last 90 days

Base: mobile money account holders. Base sizes for
Nigeria and Pakistan were too small (<30) to include.

Source: InterMedia FIl Tracker Surveys 2013-2014

Bangladesh (n=172)

‘.

Tanzania (n=1,256)

S

Kenya (n=2,187)

Uganda (n=880)

13
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s B Send money to others 75%
ho =}
3 2 Receive money from others 56% In all S_even .
Su _ o countries, sending
- | got a discount on airtime 9% .
or receiving a P2P
.g g Receive money from others 43% remittance is the
N3 Send money to others 18% major motivation
< U .

FE A safe place to store money 14% for starting to use
= Receive money from others 72% mobile n_10ney. In
8= cend - 00 the mobile-money

c - . .
g end money to ofhers ° dominant countries
& Put money in a safe place 24% (Kenya Tanzania

s Receive money from others 49% and Uganda),
23 Send money to others 39% people useit as a
T
&~ Send money to some organizations 20% regqlar P2pP
remittance method
Send money to others 36%
Receive money from others 15%
Saw others use it 14%

R Receive money from others 64%
Lo
%%— Send money to others 54%
c
s< Saw others use it i 1%

Base: those who have access to (have ever used) mobile money. Base sizes for Nigeria were too small (<30) to include.

Note: In Tanzania, this question was set up as a single option choice.
Source: InterMedia FIl Tracker Surveys 2013-2014.

14
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In India, buying airtime top-ups is the main reason for mobile
money use, followed by sending emergency funds and
conducting loan transactions

Top three financial activities conducted via mobile money (other than depositing and withdrawing)

Buy airtime top-ups 63%

2390)

receive money from others for regular suppor 51%

Kenya

send money to others for regular support 46%

Receive money from others for regular support 42%

1305) | (n

Receive money from others to help emergencies 33%

Uganda

Send money to others for regular support 31%

Buy airtime top-ups A47%

1383) | (n

Receive money from others to help emergencies 30%

Tanzania

Receive money from others for regular support 25%

(n

Buy airtime top-ups 30%
Send money to others to help with emergencies 14%

Take a loan or make payments on a loan 9%

Pay a utility bill 24%

428)

Send money to others to help with emergencies 11%

(n

|

Pakistan

Send money to others for regular support 10%

Send money to others to help with emergencies 14%

h
1,267)

Receive money from others to help with emergencies 10%

(n

|

Banglades

Receive money from others for regular help 9%

The base size for Nigeria was too small (<30) to include.

Source: InterMedia FIl Tracker Surveys 2013-2014. 15
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India has the lowest proportion (50 percent) of mobile phone

owners

It also has the lowest proportion of both male and female mobile phone owners, although women make
up the gap by borrowing. A third of all Indians and Bangladeshis access a mobile phone by borrowing

one from others.

8%
24%

51%

87%

~ —~~ ~ —~
O g 28
3 © < g g~
=P o =9 o P
c L c c L =
N—r N—r' N—r N—r
Nigeria Bangladesh

® Own a phone

Mobile Phone Access and Ownership by Gender

18% 220 13%

gel 33%
75% 72% 78%
58%

> o9 - 0© ™ o
23 T& g& =8 28 EQ
=y T =y 8 =y ST
[ [ [ c [ =

Kenya Tanzania Uganda

Don't own a phone but can access it by borrowing etc

Source: InterMedia FIl Tracker Surveys 2013-2014.

9%

Male

32%

38%

© I
N~ N
o T o
(42) E N
1i & |

[ c
N—r' N—r

Pakistan
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Across countries, the majority of people have access to basic
phones; the exception is Bangladesh, where feature phones
are more common

Only a small group has access smartphones across all countries.

76%

72%
62%
55% 54% 54%
45% 43%
38% 38%
28%
23%
11%
6%
3% 306 3%
— [ ] = i

Pakistan Tanzania Nigeria Kenya Uganda Bangladesh
(n=4820) (n=2685) (n=5812) (n=2852) (n=2619) (n=5710)
m Basic phone Feature Phone  ®Smartphone/iPhone Base: Adults with access to a mobile phone

Source: InterMedia FIl Tracker Surveys 2013-2014.
17
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India leads in the number of bank account holders

Access to (ever used) a bank account and registered bank account holders

48% 47%

44%

18%

14%
12%
0 11% 11% 8%

Nigeria Kenya Bangladesh Uganda Tanzania Pakistan
(n=6,002) (n=3,000) (n=6,000) (n=3,000) (n=2,997) (n=6,000)
= Access to (ever used) a bank account m Bank account holders

Source: InterMedia Fll Tracker Surveys 2013-2014.

18
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Despite the lead in the number of bank account holders,
India is second after Nigeria in the number of adults with
active bank accounts

Percentage of adults who have a registered bank account
and have used it in the last 90 days

35%

12%
10%

8%
l . -

Kenya Bangladesh Uganda Tanzania Pakistan
(n=3,000) (n=6,000) (n=3,000) (n=2,997) (n=6,000)

Nigeria
(n=6,002)

Source: InterMedia FIl Tracker Surveys 2013-2014.

19


http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org

insights

India has the highest proportion of those
with inactive bank accounts

Bangladesh (n=1,166) Kenya (n=846) Nigeria (n=2,476)

g D¢

Pakistan (n=476) Tanzania (n=355) Uganda (n=356)

a. <

47%

inactive

W Bank account holders who have not
used their accounts in the last 90 days

7 Bank account holders who have used
their accounts in the last 90 days

Base for each country: bank account holders

Source: InterMedia FIl Tracker Surveys 2013-2014

20
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The gender gap in the use of bank services is substantial (17
percent) in India

The widest relative gender gap, however, is in Pakistan

Percentage of men and women who have used bank services, at least once,
either via their own account or the account of another person

56%
48%
40%
36%
0 23%
22% 0 - 20%
0 0
15% 13%
8% 8%
B B
Male Female Male Female Male Female Male Female Male Female Male Female
(n=3572) (n=2430) | (n=1139) (n=1861) | (n=2860) (n=3140) | (n=1365) (n=1635) | (n=1341) (n=1656) | (n=3076) (n=2924)
Nigeria Kenya Bangladesh Uganda Tanzania Pakistan

Source: InterMedia FIl Tracker Surveys 2013-2014.

21
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India is second after Nigeria in the percentage of both men
and women who are registered, active bank account users

Percentage of men and women who have a registered bank account
and have used it in the last 90 days

40%

29%

130 L% 14%

10% 10% 10%

Male Female Male Female Male Female Male Female Male Female
(n=1139) (n=1861) | (n=1365) (n=1635) | (n=2860) (n=3140) | (n=3076) (n=2924) | (n=1341) (n=1656)

Kenya Uganda Bangladesh Pakistan Tanzania

Male Female
(n=3572) (n=2430)

Nigeria

Source: InterMedia FIl Tracker Surveys 2013-2014.

22
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Urban/rural breakdown: India has the highest percentage
of adults who have used bank services in both urban
and rural locations

Percentage of urban and rural adults who have used bank services, at least once,
either via their own account or the account of another person

57%

55%

39%

35%
28%
24% 0 26%
19%
16%
12% 13%
8°/
I 0 I =

Urban Rural Urban Rural Urban Rural Urban Rural Urban Rural Urban Rural
(n=2,505) (n= 3497) (n=1,101) (n= 1899) (n=1,976) (n= 4024) (n=490) (n= 2510) (n=1,387) (n=1,610) | (n=1,990) (n=4,010)

Nigeria Kenya Bangladesh Uganda Tanzania Pakistan

Source: InterMedia FIl Tracker Surveys 2013-2014.
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India has the second highest number of urban and rural
adults with registered bank accounts

Percentage of urban and rural adults who have a registered bank account
and have used it in the last 90 days

44%

29%
20%
0,
16% 18%
13%
9% 8% 9%
| B I
Urban Rural Urban Rural Urban Rural Urban Rural Urban Rural Urban Rural
(n=2505) (n=3497) (n=1101) (n=1899) | (n=1976) (n=4024) | (n=490) (n=2510) | (n=1387) (n=1610) | (n=1990) (n=4010)
Nigeria Kenya Bangladesh Uganda Tanzania Pakistan

Source: InterMedia FIl Tracker Surveys 2013-2014.

24
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Less than a quarter of Indian bank account users use advanced
bank services

Only 7 percent of Pakistanis have access to (have ever used) a bank account, but more than half of those

used advanced services.
Percentage of those who use basic and advanced bank services

95% 94% 93% 92% 89% 88%
80%
58%
45% 47% 45%
39%
0,
14% 21%
Bangladesh(n=1254)  Nigeria(n=2768) Uganda(n=405) Kenya(n=921) Tanzania(n=392) Pakistan(n=542)

M Basic use Advanced use

Base: those with access to (have ever used) a bank account.

Basic use includes deposit and withdrawals. Advanced use includes using bank accounts for activities such as saving, paying bills,
taking/giving loans, and sending/receiving money from others. Countries with lower proportions of bank access such as Pakistan, Kenya

Tanzania and Uganda, have higher proportions of advanced users.

Source: InterMedia FIl Tracker Surveys 2013-2014.
25
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For Indians, the leading reason for using advanced bank
services Is saving money for a purchase or payment

> 3 Send money to help with emergencies [ 3%
©
g & Receive money for regular support/aliowances [ 3%
;L
o
Save money for a future purchase or payment [ 20%
Pay for goods at a grocery store/other shops [N 5%
cS Receive wages for primary job I 30%
g9 I
2w Pay a utility bill I 17%
ge
~ Pay a school fee |GG 18%
SN
& % Save money for a future purchase or payment [N 16%
Y c
@ Receive money for regular support/allowances [N 17%
o : Send money for regular support/allowances |GGG 129
Ze
® —~ Receive money for regular support/allowances e 16%
c
N % Buy airtime top-ups [ 13%
G c
F N—r
@ & Save money for a future purchase or payment | 15%
©
g% Receive money for regular support/allowances [IININEGTN 14%
&

Base: Bank account users Source: InterMedia FIl Tracker Surveys 2013-2014. 26
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In India, ATM access points are more prevalent than branch
access points

Percentage of people who have a bank access point (either a bank branch or ATM)
within a 1 kilometer distance of their residences

0,
63% o0 61% 64% 62%
56%
52%
42%
34%
0,
23% % 21%
17%

Nigeria Bangladesh Pakistan Kenya Tanzania Uganda

(n=2,768) (n=1,254) (n=542) (n=921) (n=392) (n=405)

B Bank branch access " ATM access

Base: bank account holders in each country

Source: InterMedia FIl Tracker Surveys 2013-2014.

27
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India has the highest percentage of savers, and lowest percentage of borrowers

Saving: Percent of respondents who say they save money

Bangladesh (n=6,000) Pakistan (n=6,000) Nigeria (n=6,002)

7% 7%
31% 30%

Percent of respondents who save MPercent of respondents who do not save

Borrowing: Percent of respondents who say they borrow money

Nigeria (n=6,002) Pakistan (n=6,000) Bangladesh (n=6,000)

31%
36% 25%
50%

Percent of respondents who borrow B Percent of respondents who do not borrow

Source: InterMedia FIl Tracker Surveys 2013-2014 28
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Despite the large percentage of bank account holders, the
majority of Indians borrow money from family and friends,

not formal financial institutions

Methods for borrowing

47%

Family member/relative/friend
Bank/MFI

Cooperative

1,822)

(n

Bangladesh

Family member/relative/friend
Neighbor

Private money lenders

21%

- Family member/relative/friend 46%
.g § Shopkeeper 42%
é £ Bank/MFI 5%
Family member/relative/friend 56%
'g g Cooperative 13%
= 5 Bank/MFI 6%

Base: % of respondents who said they have borrowed money

*Note, questions are asked differently: in Nigeria, Pakistan and Bangladesh, people were asked how did
in the past 12 months.

Source: InterMedia FIl Tracker Surveys 2013-2014.

you take aloan

29
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Most people, including Indians, save money through a bank

But in Pakistan, where access to banks is limited, the preferred saving methods are cash
and committees (ROSCAS).

Top two saving channels

é 5 Through a bank (state, private, cooperatives) 80%

<

%2 In cash in a hiding place in house or on yourself 17%

2L

s}

Through a bank (state, private, cooperatives) 70%

Through home or relatives 41%

co In cash In a hiding place in house or on yourself 63%

& ©

2 : Committees (ROSCA/ASCA, SACCO) 33%

gL

8 % Through a bank (state, private, cooperatives) 48%

Q =

om

Z I Incash in a hiding place in house or on yourself 41%

Base: % of respondents who said they have saved money.

Source: InterMedia FIl Tracker Surveys 2013-2014. 30
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P2P remittance activity is lowest in India and highest
In Pakistan

In all four countries, most remittances are conducted in cash.

P2P Remittances
Percent of respondents who said they have sent/received money in the past 90 days

94%
Pakistan (n=6000) 83%
88%
46%
Bangladesh (n=6000) 50%
48%
38%
Nigeria (n=6002) 36%
37%
41%
26%
33% ® Female Male mTotal

Questions was framed differently in in India (India: How many times did you send/receive money in the past 90 days? Other
countries: how frequent you send/receive money? We group people who answered daily, weekly, monthly and quarterly)

Source: InterMedia FIl Tracker Surveys 2013-2014
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Most P2P remittances are hand-delivered

Thirty percent of Nigerians also use banks to transfer money to other people, which is consistent with
their advanced bank use for sending or receiving money for regular support.

Delivery methods for P2P Remittances

97%

85%

70%

62%

2% 0.4%
Bangladesh Pakistan Nigeria
(n=2,846) (n=5,294) (n=2,244)
m Direct deposit to a bank = Personal delivery by self

Base: % of respondents who said they have sent or received P2P remittances

Questions was framed differently in in India (India: How many times did you send/receive money in the past 90 days? Other
countries: how frequent you send/receive money? We group people who answered daily, weekly, monthly and quarterly)

Source: InterMedia FIl Tracker Surveys 2013-2014
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GLOSSARY OF TERMS

* Access to an account—An individual has access to an account if he/she has used either mobile money or bank services, at least once,
either via their own account or via an account of another person.

* Account holder—An individual who has a registered bank or mobile money account.
* Active account holder—An individual who has a registered bank or mobile money account and has used it in the last 90 days.
* Adults with DFS access—Adults who cither own a DFS account or have access to someone else’s account.

* Agent —A person or business contracted by a DFS provider to provide services to DFS customers using their own bank or mobile
money account.

* Bank Services—All services offered by a bank through a branch, ATM, kiosk, business correspondent, or other delivery channel.

* Below the poverty line—In this particular study, adults living on less than $2.50 per day (at 2005 purchasing power parity), as classified
by the Grameen PPI.

* Digital account —A bank account or a mobile money account

* Digital financial services (DFS)—Financial services that are provided through an electronic platform (mobile phones, electronic cards,
the internet, etc.). For this particular study, digital financial services include bank services and mobile money services.

* Financial inclusion—A state in which all people who are able to use them have access to a full suite of quality financial services,
provided at affordable prices, in a convenient manner, and with dignity for the clients.

* Grameen Progress out of Poverty Index (PPI) —A poverty measurement tool from the Grameen Foundation wherein a set of
country-specific questions are used to compute the likelihood that a household is living below the poverty line (less than $2.50 per day).

* Mobile money (MM) services—Mobile money services include 1) non-bank semi-closed mobile money accounts and 2) full service
mobile money bank accounts that allow for cash withdrawals.

* Semi-closed account—An account that allows the customer to cash-in, buy airtime, or make other purchases (e.g, buy train tickets), but
not to cash-out or withdraw money without first transferring it to a formal, full-service bank account.

* Urban/rural—Urban and rural persons are defined according to their residence in urban or rural areas as prescribed by the national
bureau of statistics. 33
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For more information, contact:
Gayatri Murthy, Fll India Research Manager
MurthyG@Intermedia.org

Peter Goldstein, FIl Program Co-Director
GoldsteinP@InterMedia.org

www.finclusion.org | Twitter: @finclusion_FlI

The Financial Inclusion Insights program is operated by InterMedia and supported by the Bill & Melinda Gates
Foundation. All data and materials resulting from the program are the property of the Gates Foundation, but the
findings and conclusions within are those of the authors and do not necessarily reflect positions or policies of

the foundation.
00,0

y k

I t M d Headquarters InterMedia Europe InterMedia Africa
nter edila Washington, D.C. London, U.K. Nairobi, Kenya

www.intermedia.org Tel: +1.202.434.9310 Tel: +44.207.253.9398 Tel: +254.720.109183



http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org
http://www.finclusion.org

